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STRATEGI EVENT MANAGEMENT DI
MYREPUBLIC INDONESIA GUNA

MEMBANGUN BRAND AWARENESS

(Studi Kasus Roadshow Mall to Mall “Rocket Adventure”
Periode 2 September – 8 November 2015)

ABSTRAK

Oleh : Lusia Kartika Suprobo

Banyaknya perusahaan ISP (Internet Service Provider) di Indonesia,
menimbulkan persaingan yang ketat antara perusahaan yang bergerak di industri
internet dan TV kabel. MyRepublic Indonesia yang merupakan perusahaan baru,
tidak ingin terkalahkan oleh perusahaan ISP lainnya yang sudah terlebih dahulu
berkiprah. Oleh karena itu MyRepublic mengawali langkahnya dengan
mengadakan event roadshow mall to mall yang bertemakan “Rocket Adventure”.

Keadaan tersebut yang melatarbelakangi pelaksanaan penelitian ini yang
berjudul “Strategi Event Management di MyRepublic Indonesia Guna
Membangun Brand Awareness (Studi kasus : Roadshow Mall to Mall “Rocket
Adventure” Periode 2 September- 8 November 2015)”. Penelitian ini betujuan
untuk mengetahui strategi event management roadshow mall to mall di
MyRepublic Indonesia guna membangun brand awareness.

Penelitian ini menggunakan pendekatan kualitatif deskriptif, dengan fokus
penelitian kepada konsep dari Glenn A. J Bowdin dalam bukunya Event
Management yaitu Conseptualizing The Event, The Planning Function, Human
Resources Management & Events, Strategic Marketing   For Events, Sponsorship
Of Events. Metode pengumpulan data dilakukan melalui indepth interview dan
studi kepustakaan. Teknik analisis data yang digunakan menurut Miles dan
Huberman yaitu reduksi data, penyajian data, dan verifikasi atau penarikan
kesimpulan. Teknik keabsahan data yang digunakan yaitu teknik triangulasi dan
metode penelitian studi kasus.

Hasil dari penelitian ini adalah Event Roadshow Mall to Mall “Rocket
Adventure” yang dilaksanakan sudah sesuai dengan konsep A. J Bowdin, di mana
kegiatan ini menghasilkan dampak positif bagi perusahaan yaitu adanya
peningkatan penjualan dan khalayak semakin sadar dengan adanya MyRepublic
Indonesia.

Kata kunci : Event Strategy, Event Management, Brand Awareness, Roadshow.
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EVENT MANAGEMENT STRATEGY APPLIED BY
MYREPUBLIC INDONESIA IN DEVELOPING THE

BRAND AWARENESS

(A case study of Roadshow Mall to Mall “Rocket Adventure” the
period of September 2nd - November 8th, 2015)

ABSTRACT

By : Lusia Kartika Suprobo

The enormous numbers of ISP (Internet Service Provider) Company in
Indonesia has been evoking a tight rivalry amongs the companies which engaged
in the internet and TV cable industry. MyRepublic Indonesia, which acts as a new
company, is really eager to stand out in the midst of other ISP companies which
started this business earlier. Furthermore, MyRepublic set off by conducting a
roadshow event from mall to mall which is entitled “Rocket Adventure”

Those circumstances prompt this study to be carried out which is entitled
“Event Management Strategy Applied by MyRepublic Indonesia in Developing
the Brand Awareness (A Case Study of Roadshow Mall to Mall “Rocket
Adventure” the period of September 2nd – November 8th, 2015)”. This study is
conducted in order to find out the strategy of roadshow mall to mall event
management applied in MyRepublic Indonesia in developing the brand awareness.

The approach used in this study is descriptive qualitative approach,
focusing on the research towards the concept of Glenn A. J. Bowdin’s Event
Management entitled Conceptualizing The Event, The Planning Function, Human
Resources Management & Events, Strategic Marketing   For Events, Sponsorship
Of Events.The data collecting methodology implemented in this study is indepth
interview and library study. The technique of data analysis used in this study is
adopted from Miles and Huberman’s data reduction, data presentation and
conclusion or verification. The techniques of  data autheticity is triangulation and
case study methodology.

The results of this research are Roadshow Event Mall to Mall “Rocket
Adventure” which is already implemented in accordance with the concept of A. J
Bowdin, where these activities have a positive impact for the company that is the
increase in sales and the general public more aware of the presence of
MyRepublic Indonesia.

Key words : Event Strategy, Event Management, Brand Awareness, Roadshow.
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