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and license it on your new creations under the identical 
terms. 



25 
 

DAFTAR PUSTAKA 

Bivins, H. Thomas. 2006. Public Relations Writing. New York: McGraw-Hill. 

Dragojlovic, P. 2010. Lobbying as A Method of Business Communication. 

Bosnia: Skola bizniza. 

Fill, Chris & Jamieson, Barbara. 2006. Marketing Communications. United 

Kingdom: Edinburgh Business School. 

Gosselin, Tom. 2007. Practical Negotiating. Tools, Tactics & Techniques. New 

Jersey: Hoboken. 

Kotler, Philip, dkk. 2009. Principles of Marketing A Global Perspective. 

Singapore: Pearson. 

Phillips, David & Young, Philip. 2009. Online Public Relations. A practical guide 

to developing an online strategy in the world of social media. Philadelphia, USA: 

Kogan Page Limited. 

Ruslan, Rosady. 2010. Manajemen Public Relations & Media Komunikasi. 

Jakarta: PT Raja Grafindo Persada. 

Shimp. 2007. Advertising, Promotion, and Others Aspects of Integrated 

Marketing Communiation. United States of America. 

Soemanagara, Rd. 2008. Strategi Marketing Communication. Jakarta: Alfabeta. 

Todorova, H. 2015. Marketing Communication Mix. Industrial business and 

entrepreneurship. Bulgaria: Stara Zagora. 

 

 

 

Aktivitas Marketing Communication…, Garry Susanto, FIKOM UMN, 2017




