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ABSTRAK 
 

 Internet sebagai salah satu sumber refrensi untuk tujuan wisata, seperti 

penelitian yang dilakukan oleh Google. Pada saat orang merencanakan untuk 

melakukan wisata, dengan tujuan pelesiran atau perjalanan bisnis, didalam pikiran 

mereka nomor satu adalah mencari dengan online, lalu mendengar cerita dari 

sanak saudara atau teman terdekat.  

Permasalahan dalam penelitian ini diajukan untuk mengetahui apakah 

Electronic word of mouth mempunyai pengaruh terhadap Travel intention melalui 

Destination Image dan Attitude toward destination. Sampel penelitian ini adalah 

117 responden pria/wanita yang berumur minimal 17 tahun, yang merupakan 

orang yang belum pernah kesana. Sebuah kuesioner didesain untuk 

mengumpulkan Informasi dari para calon wisatawan yang merencanakan untuk 

mengunjungi Tanjung Lesung. 

Hasil analisis menunjukkan bahwa electronic word of mouth mempunyai 

pengaruh terhadap destination image, destination image mempunyai pengaruh 

terhadap travel intention, destination image mempunyai pengaruh terhadap 

attitude toward destination, attitude toward destination mempunyai pengaruh 

terhadap travel intention. Sedangkan Electronic word of mouth tidak memiliki 

pengaruh terhadap attitude towards destination dan travel intention. 

Kata Kunci : Electronic word of mouth, Destination image, attitude toward, travel 

intention 
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ABSTRACT 

 

Internet as a source of reference for tourist destinations, such as Google've ever 

done research. By the time people think to do sightseeing, with the aim pelesiran 

or business trip, in their mind is to find the number one online and heard stories 

from relatives or friends nearby. 

Problems in this study to determine whether the proposed Electronic word of 

mouth has an influence on intention through Travel Destination Image and 

Attitude toward destination. The sample was 117 respondents men / women aged 

at least 17 years, which is a person who has never been there, and often travel at 

least once a year. A questionnaire was designed to gather information from 

potential tourists who think to visit Tanjung Lesung. 

The analysis showed that the electronic word of mouth has an influence on the 

destination image, destination image has an influence on the travel intention, 

destination image has an influence on attitude toward destination, attitude toward 

the destination has an influence on the travel intention. While Electronic word of 

mouth does not have any influence on the attitude toward the destination and 

travel intention. 

Keywords: electronic word of mouth, Destination image, attitude toward, travel 

intention 
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