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ABSTRAKSI 

Emotional Abuse terus berlanjut karena kurangnya intensitas komunikasi 

orangtua dan anak, orangtua sering mengabaikan anak karena kesibukan yang 

tinggi, rendahnya tingkat kesadaran orangtua. Emotional abuse berbahaya 

karena akan mengganggu mental anak. Oleh karena itu, diperlukan sebuah 

kampanye sosial yang diharapkan dapat mengubah pola perilaku masyarakat. 

Penulis menggunakan metode pengumpulan data kualitatif untuk dapat 

merancang kampanye sosial yang baik dan komunikatif. Melalui kampanye ini, 

masyarakat dihimbau untuk segera sadar dengan perlakukan mereka. Kampanye 

ini menggunakan persuasi Fear appeal, yakni dengan menimbulkan rasa 

kekhawatiran di benak audien agar ingin merubah pola perilaku sesuai yang di 

arahkan penulis. Media yang digunakan dalam kampanye adalah video sebagai 

media utama, lalu didukung dengan media sticker, web banner, x-banner, 

website, social media (facebook), dan beberapa merchandise. 

 

Kata kunci : kampanye sosial, kekerasan, pengabaian, kurang komunikasi 
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ABSTRACT 

Emotional Abuse continue due to lack intensity of communication for parents 

and children, parents often neglect the child because of the busy high, low levels 

of parental awareness. Emotional abuse is dangerous because it would interfere 

with the child's mental. Therefore, we need a social campaign that is expected to 

change people's behavior. The author uses qualitative data collection methods 

to be able to design campaigns good social and communicative. Through this 

campaign, people are encouraged to immediately aware of their treatment. This 

campaign uses persuasion Fear appeal, by causing a sense of fear in the minds 

of the audience that wants to change behavior patterns appropriate that directed 

the writer. Media used in the campaign is the video as the mainstream media, 

and supported by media sticker, web banners, x-banner, website, social media 

(facebook), and some merchandise. 

 

Keywords: social campaign, violence, ignorance, lack of communication 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017



DAFTAR ISI 

LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT.................. ii  

HALAMAN PENGESAHAN TUGAS AKHIR ............................................. iii  

KATA PENGANTAR ...................................................................................... iv  

ABSTRAKSI ................................................................................................... viii  

ABSTRACT ..................................................................................................... ix 

DAFTAR ISI ..................................................................................................... x 

DAFTAR GAMBAR ...................................................................................... xiv 

DAFTAR TABEL .......................................................................................... xvii  

DAFTAR LAMPIRAN ................................................................................ xviii 

BAB I PENDAHULUAN 

1.1. Latar Belakang ........................................................................................ 1  

1.2. Rumusan Masalah ................................................................................... 3 

1.3. Batasan Masalah ...................................................................................... 3 

1.4. Tujuan Tugas Akhir ................................................................................ 4 

1.5. Manfaat Perancangan ............................................................................. 4  

1.6. Metodologi Pengambilan Data ............................................................... 5  

1.7. Metodologi Perancangan ........................................................................ 8  

1.8. Skematika Perancangan ....................................................................... 10  

BAB II TINJAUAN PUSTAKA 

2.1. Emosi ...................................................................................................... 11 

2.1.1. Jenis-Jenis Emosi ............................................................................. 11 

2.2. Kekerasan Terhadap Anak .................................................................. 13 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017



2.2.1. Definisi ............................................................................................. 13 

2.2.2. Faktor Penyebab Tindak Kekerasan Pada Anak .............................. 14 

2.2.3. Jenis-Jenis Kekerasan ...................................................................... 15 

2.2.4. Kekerasan Emotional ....................................................................... 16 

2.2.5. Dampak Kekerasan Pada Anak ........................................................ 16 

2.3. Psikologi Perkembangan Anak ............................................................ 17 

2.4. Kampanye .............................................................................................. 17  

2.4.1. Definisi.............................................................................................. 17 

2.4.2. Jenis-jenis Kampanye ...................................................................... 18 

2.4.3. Kampanye Sosial ............................................................................. 19 

2.4.4. Komunikasi Dalam Kampanye ........................................................ 20 

2.4.5. Model Kampanye ............................................................................. 21 

2.4.6. Teknik Kampanye ............................................................................ 22 

2.4.7. Strategi Kampanye ........................................................................... 24 

2.4.8. Teori Persuasi dalam Kampanye ..................................................... 24  

2.4.9. Media Kampanye ............................................................................. 26 

2.4.10. Perancangan Kampanye ................................................................. 28 

2.4.11. Desain Komunikasi Visual ...................................................... 30 

BAB III METODOLOGI 

3.1. Data Penelitian ....................................................................................... 38 

3.2. Hasil Survey Kualitatif .......................................................................... 39 

3.2.1. Wawawncara Ahli ............................................................................ 39 

3.2.1.1. Kesimpulan Wawawncara ......................................................... 42 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017



3.2.2. Focus Group Discussion (FGD)....................................................... 43 

3.2.2.1. Kesimpulan Focus Group Discussion (FGD)............................. 45 

3.2.3. Studi Pustaka .................................................................................... 46 

3.2.4. Observasi .......................................................................................... 46 

3.2.4.1. Kesimpulan Observasi ............................................................... 47 

3.2.5. Segmentasi, Target dan Postitioning ............................................... 47 

3.2.6. Analisis Data .................................................................................... 49 

3.2.7. Existing Studies ............................................................................... 51 

3.2.8. Analisa SWOT ................................................................................. 52 

BAB IV KONSEP DAN PERANCANGAN 

4.1. Konsep Perancangan ............................................................................. 54 

4.2. Tujuan Perancangan ............................................................................. 55 

4.3. Ide Kreatif .............................................................................................. 55 

4.4. Strategi Perancangan ............................................................................ 56 

4.5. Jenis Kampanye ..................................................................................... 56 

4.6. Model Kampanye ................................................................................... 56 

4.7. Teknik Komunikasi ............................................................................... 58 

4.8. AIDA ....................................................................................................... 58 

4.9. Strategi Pesan ......................................................................................... 59 

4.10. Strategi Persuasi .................................................................................. 60 

4.11. Media Kampanye ................................................................................. 60 

4.12. Mandatory Kampanye ........................................................................ 61 

4.13. Mindmapping ........................................................................................ 61 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017



4.14. Script ..................................................................................................... 62 

4.15. Storyline ................................................................................................ 64 

4.16. Storyboard ............................................................................................. 66 

4.17. Font ....................................................................................................... 74 

4.18. Warna.................................................................................................... 75 

4.19. Logo....................................................................................................... 75 

4.20. Ilustrasi……………………………………………………………….. 77 

4.21. Media Kampanye ................................................................................. 78 

4.21. Media Plan ............................................................................................ 91 

4.22. Budgeting............................................................................................... 92 

BAB V PENUTUP 

5.1. Kesimpulan ............................................................................................ 93 

5.2. Saran ....................................................................................................... 94 

DAFTAR PUSTAKA.................................................................................... xxi 

LAMPIRAN A............................................................................................... xxiv 

LAMPIRAN B…………………………………………………………… xxviii 

 

 

 

 

 

 

 

 

 

 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017



DAFTAR GAMBAR 

Gambar 2.4. Contoh Poster ............................................................................... 27 

Gambar 2.4.10. Contoh Teks.............................................................................. 31 

Gambar 2.4.10. Contoh Gambar……………………………….…………….... 32 

Gambar 3.2.1. (a) Adib Setiawan, M.Pd............................................................ 39 

Gambar 3.2.1. (b) Retno Adji Prasetiaju, S.H.................................................... 41 

Gambar 3.2.2. (a) Focus Group Discussion Anak.............................................. 43 

Gambar 3.2.7. Iklan Layanan Masyarakat-Berani Lapor!…………………….. 51 

Gambar 4.13. Mindmapping Perancangan......................................................... 61 

Gambar 4.14. Script Perancangan Video……................................................... 62 

Gambar 4.15. Storyline 1…………………………............................................ 63 

Gambar 4.15. Storyline 2…………………………............................................ 63 

Gambar 4.15. Storyline 3…………………………............................................ 64 

Gambar 4.16. Storyboard Scene 1………………………….............................. 64 

Gambar 4.16. Storyboard Scene 2………………………….............................. 65 

Gambar 4.16. Storyboard Scene 3………………………….............................. 65 

Gambar 4.16. Storyboard Scene 4………………………….............................. 66 

Gambar 4.16. Storyboard Scene 5………………………….............................. 66 

Gambar 4.16. Storyboard Scene 6………………………….............................. 67 

Gambar 4.16. Storyboard Scene 8………………………….............................. 67 

Gambar 4.16. Storyboard Scene 9………………………….............................. 68 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017



Gambar 4.16. Storyboard Scene 10………………………................................ 68 

Gambar 4.16. Storyboard Scene 11………………………................................ 69 

Gambar 4.16. Storyboard Scene 12………………………................................ 69 

Gambar 4.16. Storyboard Scene 13………………………................................ 70 

Gambar 4.16. Storyboard Scene 14………………………................................ 70 

Gambar 4.16. Storyboard Scene 15………………………................................ 71 

Gambar 4.16. Storyboard Scene 16………………………................................. 71 

Gambar 4.19. Sketsa Logo…………………………......................................... 73 

Gambar 4.19. Logo Kampanye PEKA……………………............................... 74 

Gambar 4.20. Ilustrasi PEKA 1……………………………………………….. 77 

Gambar 4.21. Scene Video 1 PEKA………………………............................. 78 

Gambar 4.21. Scene Video 2 PEKA………………………............................. 79 

Gambar 4.21. Scene Video 3 PEKA………………………............................. 79 

Gambar 4.21. Scene Video 4 PEKA………………………............................. 79 

Gambar 4.21. Scene Video 5 PEKA………………………............................. 80 

Gambar 4.21. Scene Video 6 PEKA………………………............................. 80 

Gambar 4.21. Scene Video 7 PEKA………………………............................. 80 

Gambar 4.21. Scene Video 8 PEKA………………………............................. 81 

Gambar 4.21. Scene Video 9 PEKA………………………............................. 81 

Gambar 4.21. Scene Video 10 PEKA………………………............................. 81 

Gambar 4.21. Scene Video 11 PEKA………………………............................. 82 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017



Gambar 4.21. Scene Video 12 PEKA………………………............................. 82 

Gambar 4.21. (b) Posting Facebook 1………………………............................ 84 

Gambar 4.21. (b) Posting Facebook 2……………………................................ 84 

Gambar 4.21. (b) Posting Facebook 3……………………................................ 84 

Gambar 4.21. (c) Sticker………...…………………………............................. 85 

Gambar 4.21. (d) X-Banner……..………………………….............................. 86 

Gambar 4.21. (e) Web Banner…..………………………….............................. 87 

Gambar 4.21. (f) Pin………………..………………...…….............................. 79 

Gambar 4.21. (g) Merchandise Gantungan Kunci…..……............................... 80 

Gambar 4.21. (g) Merchandise Notebook………………............................... 90 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017



DAFTAR TABEL 

Tabel 1.8. Skematika Perancangan………………………………………….. 10 

Tabel 4.22. Perkiraan Media Plan…..…….…................................................... 91 

Tabel 4.23. Budget Kampanye………...……………….................................... 92 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017



DAFTAR LAMPIRAN 

 

LAMPIRAN A: Kartu Bimbingan ................................................................... xxi 

LAMPIRAN B: Progres Perancangan ............................................................. xxv 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Perancangan Visual..., Stella Vincenthia, FSD UMN, 2017




