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ABSTRACT 

 

Internship was conducted in belifurniture.com for two months. Belifurniture.com 

is one of the biggest furniture e-commerce company in Indonesia. Main goal of 

this internship is to know more about integrated marketing communication that 

implemented in e-commerce company and also to give a real work experience.  

This report will focuse on how integrated marketing communication 

implemented in belifurniture.com 
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