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PENGARUH KONTEN MEDIA SOSIAL INSTAGRAM 
@CASSION.STORE TERHADAP MINAT BELI FOLLOWERS 

 
Robbie 

ABSTRAK 
Dengan perkembangan teknologi yang terus maju, jumlah pengguna media sosial 
semakin meningkat. Media sosial saat ini digunakan untuk berbagai keperluan, 
termasuk melakukan pembelian secara online. Salah satu platform media sosial 
yang sangat populer di Indonesia adalah Instagram, yang telah menjadi tempat 
utama bagi banyak orang untuk berbelanja secara online. Brand dan perusahaan, 
seperti Cassion Store, yang merupakan pemimpin pasar di industri aksesoris gadget 
di Indonesia, memanfaatkan peluang ini melalui akun Instagram mereka 
@cassion.store. Penelitian ini difokuskan pada analisis pengaruh konten media 
sosial @cassion.store terhadap minat beli para pengikut @cassion.store. Metode 
penelitian yang digunakan adalah kuantitatif dengan sampel sebanyak 150 
responden yang merupakan pengikut @cassion.store. Hasil penelitian 
menunjukkan adanya pengaruh antara konten media sosial @cassion.store terhadap 
minat beli para pengikut. Meskipun demikian, pengaruh tersebut hanya sebesar 
34,1%, sedangkan 65,9% sisanya dipengaruhi oleh faktor-faktor lain yang tidak 
dijelajahi dalam penelitian ini. 

Kata Kunci: Konten media sosial, minat beli, @cassion.store  
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THE INFLUENCE OF SOCIAL MEDIA CONTENT ON INSTAGRAM 
@CASSION.STORE ON PURCHASE INTENTION FOR FOLLOWERS 

 
Robbie 

ABSTRACT 
With the advancement of technology, the number of social media users continues to 
increase. Social media is now used for various purposes, including online shopping. 
One of the most widely used social media platforms in Indonesia is Instagram, 
which has become a leading platform for online shopping. Brands and companies, 
such as Cassion Store, a market leader in the gadget accessories industry in 
Indonesia, capitalize on this opportunity through their Instagram account 
@cassion.store. This research focuses on examining the influence of 
@cassion.store's social media content on the purchasing interest of its followers. 
The study employs a quantitative method with a target of 150 respondents who are 
followers of @cassion.store. The results reveal an influence of @cassion.store's 
social media content on the purchasing interest of followers. However, the impact 
of @cassion.store's social media content on purchasing interest is 34.1%, while the 
remaining 65.9% is influenced by other factors not explored in this research. 
 
Keywords: social media content, purchase intention, @cassion.store 
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