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ABSTRAK 

 

Integrated Marketing Communication (IMC) merupakan penggabungan dari berbagai 

komunikasi dalam menyampaikan pesan mengenai produk. PT Panin Asset 

Management merupakan perusahaan manajer investasi di Indonesia yang menerapkan 

hal ini melalui divisi marketing communication. Penelitian ini bertujuan untuk 

mengetahui implementasi IMC dalam PT Panin Asset Management, dampak dan 

bagaimana tantangan dalam penerapan IMC tersebut. Penelitian ini merupakan 

penelitian kualitatif dengan data penelitian berasal dari wawancara dengan empat orang 

informan,  studi pustaka, observasi dan analisis dokumen. Informan penelitian berasal 

dari ketua divisi marketing communication, design grafis, audio visual dan business 

development. Teknik analisis data melalui penjodohan pola dan pembuatan penjelasan 

atau eksplanasi. Hasil penelitian menunjukkan bahwa PT Panin Asset Management 

telah berhasil menerapkan strategi Integrated Marketing Communication (IMC) untuk 

menghadapi persaingan bisnis yang ketat. Pendekatan ini melibatkan keseragaman 

komunikasi di seluruh platform media sosial, dengan fokus pada peningkatan jumlah 

nasabah, pertumbuhan AUM, dan standarisasi pemasaran produk. Aktivitas IMC 

sendiri yang sudah diterapkan di PT Panin Asset Management selama 5 tahun ini yaitu 

iklan di majalah dan iklan di koran pada saat pandemi, platform media sosial seperti 

YouTube, Instagram, Twitter dan platform pribadi lainnya milik PT Panin Asset 

Management seperti Aplikasi iprosper yang ada di Appstore/Google Play atau melalui 

website PT Panin Asset Management di www.peninam.co.id. Namun kegiatan utama 

sebenarnya adalah membuka event offline dengan membuka tenant di event bazar 

karena lebih efektif, dimana divisi marketing bisa berkomunikasi langsung dan 

membimbing nasabah. Untuk tantangan sendiri, yang utama dihadapi oleh PT Panin 

Asset Management dalam penerapan IMC adalah kurangnya Sumber Daya Manusia 

(SDM). 

 

Kata Kunci: Komunikasi Pemasaran, Integrated Marketing Communication, PT 

Panin Asset Management 
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IMPLEMENTATION OF INTEGRATED MARKETING COMMUNICATION 

(IMC) IN FINANCIAL SERVICE COMPANIES (CASE STUDY ON PT PANIN 
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Jerico Deandro Ilham Harahap 

 

ABSTRACT (English) 

 
Integrated Marketing Communication (IMC) is a combination of various 

communications in conveying messages about products. PT Panin Asset Management 

is an investment management company in Indonesia that implements this through its 

marketing communications division. This research aims to determine the 

implementation of IMC in PT Panin Asset Management, the impact and challenges in 

implementing IMC. This research is qualitative research with research data coming 

from interviews with four informants, literature study, observation and document 

analysis. The research informants came from the heads of the marketing 

communications, graphic design, audio visual and business development divisions. 

Data analysis techniques through pattern matching and making explanations. The 

research results show that PT Panin Asset Management has succeeded in implementing 

an Integrated Marketing Communication (IMC) strategy to face intense business 

competition. This approach involves uniform communication across social media 

platforms, with a focus on increasing the number of customers, growing AUM, and 

standardizing product marketing. The IMC activities that have been implemented at PT 

Panin Asset Management for the past 5 years include advertisements in magazines and 

advertisements in newspapers during the pandemic, social media platforms such as 

YouTube, Instagram, Twitter and other personal platforms belonging to PT Panin Asset 

Management such as the existing iprosper application. on the Appstore/Google Play 

or via the PT Panin Asset Management website at www.peninam.co.id. However, the 

main activity is actually opening offline events by opening tenants at event bazaars 

because it is more effective, where the marketing division can communicate directly 

and guide customers. As for the challenges themselves, the main thing faced by PT 

Panin Asset Management in implementing IMC is the lack of Human Resources (HR). 

 

Keywords: Marketing Communication, Integrated Marketing Communication, PT 

Panin Asset Management 
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