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ANALISIS PENGARUH INFORMATION QUALITY, INFORMATION QUANTITY,
INFORMATION CREDIBILITY, INFORMATION USEFULNESS, INFORMATION
ADOPTION, TERHADAP PURCHASE INTENTION PRODUK AVOSKIN DI TIKTOK

Silvany Iviana

ABSTRAK

Perkembangan teknologi yang semakin pesat ditandai dengan adanya berbagai macam
platform digital, antara lain adalah media sosial, platform berbelanja secara online dan
teknologi digital lainnya. Kini masyarakat Indonesia lebih cenderung melakukan pembelian
produk melalui media sosial, salah satunya yaitu TikTok. Pengguna aplikasi TikTok
mayoritas merupakan generasi gen Y dan Z serta memiliki hobi untuk berbelanja secara
online sehingga menarik perhatian para pemasar untuk menjadikan aplikasi TikTok sebagai
alat pemasaran yang tepat dalam mempromosikan produknya. Salah satu pelaku bisnis yang
menggunakan platform TikTok sebagai alat promosi adalah Avoskin. Avoskin merupakan
salah satu brand skincare lokal di Indonesia. Banyaknya brand skincare lokal yang
menggunakan TikTok sebagai strategi pemasaran mengakibatkan kompetisi pemasaran di
TikTok. Metode yang digunakan dalam penelitian ini adalah SEM-PLS dengan menggunakan
data data dari 160 responden yang kemudian diolah menggunakan SmartPLS versi 3. Temuan
dari penelitian ini adalah Information quality berpengaruh positif terhadap Information
Usefulness, Information Quantity berpengaruh positif terhadap Information Usefulness,
Information Credibility berpengaruh positif terhadap Information Usefulness, Information
Usefulness berpengaruh positif terhadap Information Adoption, Information Adoption
berpengaruh positif terhadap Purchase Intention.

Kata Kkunci: Avoskin, Tiktok, Information Quality, Information Quantity, Information

Usefulness, Information Adoption, Purchase Intention.
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ANALYSIS THE EFFECT OF INFORMATION QUALITY, INFORMATION QUANTITY,
INFORMATION CREDIBILITY, INFORMATION USEFULNESS, INFORMATION
ADOPTION TO PURCHASE INTENTION AVOSKIN PRODUCT ON TIKTOK

Silvany Iviana

ABSTRACT

The rapid development of technology is marked by the existence of various kinds of digital
platforms, including social media, online shopping platforms and other digital technologies.
Now Indonesians are more likely to buy products through social media, one of which is
TikTok. The majority of TikTok application users are gen Y and Z generations and have a
hobby of shopping online so that it attracts the attention of marketers to make the TikTok
application the right marketing tool in promoting their products. One of the business people
who use the TikTok platform as a promotional tool is Avoskin. Avoskin is one of the local
skincare brands in Indonesia. The number of local skincare brands that use TikTok as a
marketing strategy has resulted in marketing competition on TikTok. The method used in this
study was SEM-PLS using data from 160 respondents which was then processed using
SmartPLS version 3. The findings of this study are Information quality has a positive effect on
Information Usefulness, Information Quantity has a positive effect on Information
Usefulness, Information Credibility has a positive effect on Information Usefulness,
Information Usefulness has a positive effect on Information Adoption, Information Adoption

has a positive effect on Purchase Intention.

Keywords: Avoskin, Tiktok, [Information Quality, Information Quantity, Information

Usefulness, Information Adoption, Purchase Intention.

1X



DAFTAR ISI

1.1 Latar Belakang Masalah
1.2 Rumusan Masalah
1.3 Tujuan Penelitian
1.4 Batasan Penelitian
1.5 Manfaat Penelitian
1.6 Sistematika Penulisan
2.1 Tinjauan Teori
2.1.1 Electronic word of mouth
2.1.2 Information Quality
2.1.3 Information Quantity
2.1.4 Information Credibility
2.1.5 Information Usefulness
2.1.6 Information Adoption
2.1.7 Purchase Intention
2.2 Model Penelitian
2.3 Pengembangan Hipotesis
2.3.1 Pengaruh Information Quality terhadap Information Usefulness
2.3.2 Pengaruh Information Quantity terhadap Information Usefulness
2.3.3 Pengaruh Information Credibility terhadap Information Usefulness
2.3.4 Pengaruh Information Usefulness terhadap Information Adoption
2.3.5 Pengaruh Information Adoption terhadap Purchase Intention
2.4 Penelitian Terdahulu
3.2 Desain Penelitian
3.2.1 Jenis Penelitian
3.2.2 Research Data
3.3 Ruang Lingkup Penelitian
3.3.1 Mendefinisikan Target Populasi
3.3.2 Menentukan Sampling Frame
3.3.3 Memilih Sampling Techniques
3.3.4 Menentukan Sample Size
3.4 Prosedur Penelitian
3.4.1 Periode Penelitian
3.4.2 Pengumpulan Data
3.5 Identifikasi Variabel Penelitian
3.5.1 Variabel Independen
3.5.2 Variabel Dependen

18
24
25
25
25
26
27
27
27
28
28
29
29
30
30
31
31
31
32
32
33
33
37
37
39
39
40
41
41
42
42
42
43
43
43
43


https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.942750qrtx1e
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.vopylrfbrm
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.yd43vnxtxlk9
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.3vrwt7v1cj5x
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.u5a4fqfqrwhb
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.l68se9oj1g5w
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.s0vv5dalm9gv
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.863duohmr8n
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.xahcqpwtrw18
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.gpmwbn2tli20
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.w5htga9md9ev
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.uv7sga6flx5d
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.o2aprfaot6e1
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.isz2xiz3kp3j
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.3ncstqbjb6i5
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.pyk7p7vtrbqd
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.w2emsvy2xr9f
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.2y52j7r86qbb
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.hi9n3vb5hbx8
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.k3h23ebv04wb
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.ca0e1sy01c4h
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.c31ajofuj0nx
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.yy6snyoc1iwc
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.ra3ile2b1rkl
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.9ha6z3r15xo8
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.8zbrjalw8p2t
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.9b2d7282rjfb
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.whpq0eha9pjg
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.qdgln3v9c2zr
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.h4lggbcshla7
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.bvofn8sh85p8
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.jjjrcbof7500
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.x7yorl7muwoh
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.hn58eleg7gsw
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.q42ql81td8c1

3.5.3 Variabel Teramati 43

3.6 Operasionalisasi Variabel 44
3.7 Teknik Pengolahan Analisis Data 54
3.7.1 Uji Data Pre-Test 54
3.7.1.1 Uji Validitas 54
3.7.1.2 Uji Reliabilitas 56
3.7.2 Analisis Data Penelitian 56
4.1 Deskripsi Hasil Penelitian 61
4.2 Deskripsi Hasil Profil Responden 61
4.2.1 Profil Responden Berdasarkan Usia 61
4.2.2 Profil Responden Berdasarkan Profesi 62
4.2.3 Profil Responden Berdasarkan Domisili Tempat Tinggal 63
4.2.4 Profil Responden Berdasarkan Pendapatan Per bulan 64
4.2.5 Profil Responden Berdasarkan Biaya Untuk Membeli Produk Skincare 65
4.3 Analisis Deskriptif 66
4.3.1 Information Quality 67
4.3.2 Information Quantity 68
4.3.3 Information Credibility 70
4.3.4 Information Usefulness 71
4.3.5 Information Adoption 73
4.3.6 Purchase Intention 74
4.4 Uji Instrumen (Pre-Test) 76
4.4.1 Uji Validitas Pre-Test 76
4.4.2 Uji Reliabilitas Pre-Test 79
4.5 Uji Instrumen Main-Test 80
4.5.1 Uji Measurement Model 80
4.5.2 Uji Inner Model (Structural Model) 85
4.6 Uji Hipotesis 86
4.7 Interpretasi Hasil Penelitian 88
4.7.1 Information quality Avoskin di TikTok berpengaruh positif terhadap information
usefulness. 88
4.7.2 Information quantity Avoskin di TikTok memiliki berpengaruh positif terhadap
information usefulness. 89
4.7.3 Information credibility Avoskin di TikTok memiliki berpengaruh positif terhadap
information usefulness. 89
4.7.4 Information usefulness Avoskin di TikTok memiliki berpengaruh positif terhadap
information adoption. 90
4.7.5 Information adoption Avoskin di TikTok memiliki berpengaruh positif terhadap
information purchase intention. 90
4.8 Implikasi Manajerial 91

4.8.1 Upaya meningkatkan information quality terhadap information usefulness Avoskin
di TikTok 91

X1


https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.qfmelk6vnm2d
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.3738a1tewokt
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.w4d5pztz34xn
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.5vyy0cmww8op
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.bnrq0m6jipq7
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.g9l0ahj9ckkb
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.vgx1f09ihatl
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.j3pe5lfdx55r
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.mavr9tepy9fn
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.u0plhvmrw5mn
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.xzrjmdaejo0r
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.2lv841rrdxxo
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.h2v7gv5g87x
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.qtu2cr4ca8go
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.hrtvw6bcndx5
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.ho44a2f3utb0
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.g88de95wzjqa
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.hp3y4i1or7nq
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.5xarb1902hvh
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.puf6wov0l6yf
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.gc2i97eyvnc1
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.eh191zka52i4
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.ga43jd77mkki
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.r7o6ogvikwsv
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.vfbze1wpg0t4
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.b0krfo933fb7
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.b0krfo933fb7
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.w0jhl5hzxmwr
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.w0jhl5hzxmwr
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.g1tyyoqwm8kf
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.g1tyyoqwm8kf
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.aeik10t031mu
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.aeik10t031mu
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.jd2v92aif25n
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.jd2v92aif25n
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.4o51k63s24r2

4.8.2 Upaya meningkatkan information quantity terhadap information usefulness

Avoskin di TikTok 92
4.8.3 Upaya meningkatkan information credibility terhadap information usefulness
Avoskin di TikTok 92
4.8.4 Upaya meningkatkan information usefulness terhadap information adoption
Avoskin di TikTok 93
4.8.5 Upaya meningkatkan information adoption terhadap purchase intention Avoskin di
TikTok 95
5.1 Simpulan 926
5.2 Saran 97
5.2.1 Saran Untuk Perusahaan 97
5.2.1 Saran Untuk Penelitian selanjutnya 97

X1


https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.4x4odlhrjdb8
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.1tvi2vl7qndh

DAFTAR TABEL

Tabel 1.1
Tabel 1.2
Tabel 2.1
Tabel 3.1
Tabel 3.2
Tabel 3.3
Tabel 3.4
Tabel 4.1
Tabel 4.2
Tabel 4.3
Tabel 4.4
Tabel 4.5
Tabel 4.6
Tabel 4.7
Tabel 4.8
Tabel 4.9

Perbandingan Brand Skincare Lokal

Perbandingan Brand Skincare Lokal

Penelitian Terdahulu

Tabel Operasional Penelitian

Syarat - Syarat Validitas

Syarat Uji Validitas

Structural Model Result

Kategori Mean Dari Skor Interval Kuesioner

Penelitian Responden Terhadap Information Quality
Penelitian Responden Terhadap Information Quantity
Penelitian Responden Terhadap Information Credibility
Penelitian Responden Terhadap Information Usefulness
Penelitian Responden Terhadap Information Adoption
Penelitian Responden Terhadap Purchase Intention
Hasil Uji Validitas Pre-Test

Hasil Uji Reliabilitas Pre-Test

Tabel 4.10 Hasil Uji Convergent Validity

Tabel 4.11 Hasil Uji Discriminant Validity Cross Loadings

Tabel 4.12 Hasil Uji Fornell-Larcker Criterion Main-Test

Tabel 4.13 Hasil Uji Bootstrapping

Tabel 4.14 Timetable Avoskin Bulan Feb

Xiii

28
28
38
49
59
62
63
71
71
72
74
75
77
79
80
83
85
87
88
89
96


https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.dqop5r2eqidi
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.dqop5r2eqidi
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.l4d2q8zcfufm
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.7f52z6g65igm
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.3lmt5fcdryjf
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.9jaebsaj20ec
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.s4vnqxwaz8qk
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.uy5oqk7xi50n
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.18tr7qnf2c5j
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.qo1eov6vgpip
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.m6zahmhmqm3a
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.479jqfol4y0
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.k0geogdxyr8m
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.e9qbdbtbfehg
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.755740ty6079
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.hx01kny2i9w5
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.178pe58ec5i3
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.8ebjbmnp5rhe
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.jax46z26czg4
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.kgdw4vufh2yz
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.ybnhcq21qn7m
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.x2u9yisebm05

DAFTAR GAMBAR

Gambar 1.1 Proporsi Jumlah Transaksi E-Commerce

Gambar 1.2 Media Sosial Yang Paling Banyak Digunakan Di Indonesia

Gambar 1.3 TikTok Dari Brand Avoskin

Gambar 2.1
Gambar 3.1
Gambar 3.2
Gambar 3.3
Gambar 4.1
Gambar 4.2
Gambar 4.3
Gambar 4.4
Gambar 4.5
Gambar 4.6
Gambar 4.7
Gambar 4.8
Gambar 4.9
Gambar 4.10

Model Penelitian

Logo Brand Avoskin

Jenis Penelitian

Sampling Design Process

Profil Responden Berdasarkan Usia

Profil Responden Berdasarkan Profesi

Profil Responden Berdasarkan Domisili Tempat Tinggal
Profil Responden Berdasarkan Pendapatan Per bulan
Profil Responden Berdasarkan Biaya Untuk Membeli Produk Skincare
Hasil Uji Measurement Model

Konten Kolaborasi Avoskin Dengan Halodoc

Live Avoskin di TikTok

Serum Avoskin Your Skin Bae Spirulina

Tutorial Produk Avoskin di TikTok

X1V

22
23
26
36
39
40
43
64
64
65
66
67
82
92
94
95
96


https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.q3vgg22auwi4
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.qufu1x6kbgz9
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.rqrmom432w1l
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.vua278xxx92z
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.ctf2gb788msf
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.nohfv84j7pgx
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.iuxf47yellho
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.dw4493pmr6vs
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.7cw376qxo6kg
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.e1dcg4ued0yl
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.c9ve1nncc3dq
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.iai45rgiigs2
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.jkrhy2iw7gh8
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.3orfh02ua543
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.j45wdlmt7tk4
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.t4suwjizj4k7
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.7rvt9rvcxrfw
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.1tvi2vl7qndh

DAFTAR LAMPIRAN

Lampiran A: Jurnal Utama

Lampiran B: Turnitin

Lampiran C: Receipt Turnitin
Lampiran D: Kuesioner Google Form
Lampiran E: Hasil Olah Data SmartPLS
Lampiran F: Hasil Olah Data SPSS
Lampiran G: Pengumpulan Responden

XV

104
105
106
107
112
113
125


https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.yvqoslefipw2
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.vhfl8petsb2y
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.rw66rjm5erzz
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.c0r7c2abqos6
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.nki44ahfbh80
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.5uuqeoow4hem
https://docs.google.com/document/d/1-OcwElwIWpwamzkVv_29BzJuzWnVI3AQyGjkokLO8ks/edit#heading=h.qpomtcgccsq3

