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PENGARUH BRAND PERSONALITY TERHADAP 

KEPUTUSAN GEN Z DALAM MEMILIH PRABOWO 

SEBAGAI PRESIDEN PADA PEMILU 2024 

 
Nadia Yuliana Widjaja 

 

ABSTRAK 

 
 

 

Pemilu 2024 “menjadi pemilu pertama yang dialami oleh sebagaian besar Gen Z, 

sehinga pengetahuan Gen Z terhadap elemen-elemen brand personality sincerity, 

exitement, competence, sophistication dan ruggedness akan menjadi” informasi 

penting untuk mengetahui perilaku Gen Z dalam memilih Prabowo sebagai 

presiden dalam Pemilu 2024. Populasi pada penelitian ini adalah para Gen Z (17 

hingga 27 tahun) dengan sampel follower Instagram @Prabowo sebanyak 100 

orang. Data penelitian yang dikumpulkan melalui survei google form kemudian 

dianalis menggunakan analisis regresi linear berganda. Berdasarkan hasil temuan 

penelitian ini, elemen-elemen brand personality (sincerity, exitement, competence, 

sophistication dan ruggedness) ditemukan memiliki pengaruh yang signifikan 

secara simultan terhadap keputusan Gen Z dalam memilih Prabowo sebagai 

presiden dalam Pemilu 2024. Dari lima hipotesis yang diajukan, dimensi 

competence (H3) ditemukan tidak memiliki pengaruh yang signifikan secara 

parsial terhadap keputusan Gen Z dalam memilih Prabowo sebagai presiden 

dalam Pemilu 2024. Sementara dimensi brand personality lainnya seperti 

sincerity, exitement, competence, sophistication dan ruggedness memiliki 

pengaruh yang signifikan secara parsial terhadap keputusan Gen Z dalam memilih 

prabowo pada pemilu 2024. Diantara  kelima elemen tersebut, variabel 

ruggedness ditemukan sebagai variabel yang paling mempengaruhi keputusan 

Gen Z dalam memilih Prabowo sebagai presiden dalam Pemilu 2024. 

 

Kata kunci: Sincerity, Exitement, Competence, Sophistication, Ruggedness, 

Keputusan Memilih  
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THE EFFECT OF BRAND PERSONALITY ON GEN Z'S VOTE 

DECISION ON PRABOWO AS PRESIDENT IN THE 2024 

ELECTION 

Nadia Yuliana Widjaja 

ABSTRACT 

The 2024 election will be the first election experienced by the majority of Gen Z, 

so Gen Z's knowledge of the brand personality elements sincerity, exitement, 

competence, sophistication and ruggedness should become important information 

to understand Gen Z's behavior in choosing Prabowo as president in the 2024 

election. The population in this study was Gen Z (17 to 27 years old) with a 

sample size of 100 @Prabowo Instagram followers. Research data that collected 

through a Google Form survey, was then analyzed using multiple linear 

regression analysis. Based on the findings of this research, brand personality 

elements (sincerity, exitement, competence, sophistication and ruggedness) were 

found to have a significant influence simultaneously on Gen Z's vote decision on 

Prabowo as president in the 2024 elections. Of the five hypotheses proposed, the 

dimension of competence (H3) was found to not have a partially significant effect 

on Gen Z's vote decision on Prabowo as president in the 2024 elections. 

Meanwhile, other brand personality dimensions such as sincerity, exitement, 

competence, sophistication and ruggedness had a partially significant influence 

on Gen Z's vote decision on Prabowo in the 2024 election. Among these five 

elements, the ruggedness was found to be the variable that most influenced Gen 

Z's vote decision on Prabowo as president in the 2024 election. 

Keywords: Sincerity, Exitement, Competence, Sophistication, Ruggedness, Vote 

Decission 
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