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PENGARUH SUPPLIER RELATIONSHIP MANAGEMENT DAN 

CUSTOMER RELATIONSHIP MANAGEMENT TERHADAP 

ORGANISATIONAL PRODUCTIVITY PT. ANGKUT TEKNOLOGI 

INDONESIA 

 

(Renaldi Yosua) 

ABSTRAK 

 

 

Manajemen logistik adalah proses perencanaan, pelaksanaan, dan 

pengendalian proses kegiatan logistik, mulai dari pengadaan, penyimpanan, 

pembongkaran, dan distribusi, untuk memenuhi kebutuhan pelanggan. Dalam 

mengelola rantai pasok didalam logistik memerlukan integrasi dan hubungan 

antar rantai pasok yang baik meliputi pemasok dan pelanggan untuk dapat 

meningkatkan produktivitas dan daya saing perusahaan. Penelitian ini bertujuan 

untuk mengetahui dan memahami pengaruh Supplier Relationship Management 

dan Customer Relationship Management dalam peningkatan Organisational 

Productivity di PT. Angkut Teknologi Indonesia. Data diperoleh melalui survei 

kuesioner pada karyawan di PT. Angkut Teknologi Indonesia dengan 

menggunakan skala Likert. 

Penelitian ini ingin dianalisis secara kuantitatif dengan menggunakan 

Conclusive Research Design. Terdapat total 100 sampel dengan karakteristik yang 

telah ditentukan dan dikumpulkan dengan teknik Non-probability Sampling. 

Sampel data dianalisis menggunakan Structural Equation Modeling (SEM) 

dengan software smartPLS 4. temuan dari penelitian ini adalah Supplier 

Relationship Management berpengaruh positif terhadap Organisational 

Productivity. Customer Relationship Management berpengaruh positif terhadap 

Organisational Productivity. 

 

Kata kunci: Supplier relationship management, Customer relationship 

management berpengaruh positif, Organisational productivity 
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THE INFLUENCE OF SUPPLIER RELATIONSHIP MANAGEMENT AND 

CUSTOMER RELATIONSHIP MANAGEMENT ON ORGANIZATIONAL 

PRODUCTIVITY OF PT. ANGKUT TECHNOLOGY INDONESIA 

(Renaldi Yosua) 

ABSTRACT 

 

Logistics management is the process of planning, implementing and 

controlling logistics activity processes, starting from procurement, storage, 

unloading and distribution, to meet customer needs. Managing the supply chain 

in logistics requires good integration and relationships between the supply chain 

including suppliers and customers to increase the company's productivity and 

competitiveness. This research aims to determine and understand the influence of 

Supplier Relationship Management and Customer Relationship Management in 

increasing Organizational Productivity at PT. Transport Technology Indonesia. 

Data was obtained through a questionnaire survey of employees at PT. Angkut 

Teknologi Indonesia using a Likert scale. 

This research wants to be analyzed quantitatively using Conclusive 

Research Design. There are a total of 100 samples with predetermined 

characteristics and collected using non-probability sampling techniques. Data 

samples were analyzed using Structural Equation Modeling (SEM) with smartPLS 

4 software. The findings from this research are that Supplier Relationship 

Management has a positive effect on Organizational Productivity. Customer 

Relationship Management has a positive effect on Organizational Productivity 

 

Keywords: Supplier relationship management, Customer relationship 

management has positive influence, Organizational productivity 
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