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(Erica Priscillia) 

ABSTRAK 

 

Penelitian ini dilatarbelakangi oleh daya tarik pesan tujuan dari 

penelitian ini ingin mengetahui pengaruh pesan akun Instagram cosrx 

terhadap minat beli konsumen. Konsep utama yang digunakan dalam 

penelitian ini yaitu pesan pada komunikasi pemasaran yang membahas 

mengenai daya tarik pesan. Penelitian ini menggunakan pendekatan 

kuantitatif eksplanatif dengan mengumpulkan survei melalui kuesioner 

online. Melalui Google Form yang disebar kepada 233 responden yang 

mengikuti akun Instagram Cosrx. Sampel diambil secara purposive 

sampling dan data dianalisis menggunakan regersi linear sederhana. Hasil 

penelitian menunjukkan bahwa pengaruh pesan akun Instagram Cosrx 

terhadap minat beli konsumen sebesar 50,1%. Sedangkan daya tarik pesan 

secara parsial tidak berpengaruh terhadap minat beli. Terdapat dua variabel 

isi pesan dan bahasa sangat berpengaruh terhadap minat beli, sedangkan 

variabel struktur pesan, framing, daya tarik emosional tidak berpengaruh 

terhadap minat beli. 

Kata kunci: Komunikasi Pemasaran, Daya Tarik Pesan, Minat Beli 

konsumen, Instagram 
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ABSTRACT 

 

This research was motivated by the attractiveness of the message. 

The aim of this research was to find out the influence of the Cosrx 

Instagram account message on consumer buying interest. The main 

concept used in this research is messages in marketing communications 

which discuss the attractiveness of the message. This research uses an 

explanatory quantitative approach by collecting surveys via online 

questionnaires. Via Google Form which was distributed to 233 

respondents who follow the Cosrx Instagram account. Samples were taken 

by purposive sampling and data were analyzed using simple linear 

regression. The research results show that the influence of Cosrx 

Instagram account messages on consumer buying interest is 50.1%. 

Meanwhile, the attractiveness of the message partially has no effect on 

buying interest. There are two variables, message content and language 

which have a significant influence on purchase interest, while the variables 

of message structure, framing, emotional appeal have no effect on 

purchase interest. 

 

Keywords: Marketing Communication, Message Appeal, Consumer Buying 

interest, Instagram 
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