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PERANCANGAN WEBSITE DERMATHEORY 

Apriella Dharmawan  

ABSTRAK 

Dermatheory merupakan sebuah merek yang berfokus pada layanan dan 
produk kecantikan. Brand ini menawarkan pilihan skincare dan juga 
treatment kecantikan yang sangat beragam. Dermatheory juga memiliki 
keunggulan dibandingkan dengan brand lainnya seperti treatment yang pain-
less serta memiliki mesin laser nomor satu di Amerika, selain itu skincare 
dari brand ini juga sudah memiliki berbagai respon yang baik dari para 
penggunanya yang merasakan khasiat dari produk Dermatheory. Dibalik 
keunggulan tersebut, pemilik brand Dermatheory memiliki keluhan terkait 
referral dokter partner yang bermasalah, perlunya kepercayaan dan customer 
relationship, serta diperlukannya media edukasi mengenai produk dan 
treatment yang ditawarkan Dermatheory. Berdasar dari masalah yang 
terjadi, disimpulkan bahwa Dermatheory memerlukan sebuah website untuk 
membangun customer relationship, menjadi media edukasi, serta mengatasi 
masalah referral dokter partner.  
 
Kata kunci: Dermatheory, website,  edukasi, customer relationship 
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PERANCANGAN WEBSITE DERMATHEORY 

Apriella Dharmawan 

ABSTRACT (English) 

Dermatheory is a brand that focuses on beauty services and products. This 
brand offers a very diverse selection of skincare and beauty treatments. 
Dermatheory also has advantages compared to other brands, such as pain-
free treatment and having the number one laser machine in America. Apart 
from that, skincare from this brand also has various good responses from its 
users who feel the benefits of Dermatheory products. Behind these 
advantages, the owner of the Dermatheory brand has complaints regarding 
problematic partner doctor referrals, the need for trust and customer 
relationships, and the need for educational media regarding the products 
and treatments offered by Dermatheory. Based on the problems that 
occurred, it was concluded that Dermatheory needed a website to build 
customer relationships, become an educational platform, and overcome the 
problem of partner doctor referrals. 
 
Keywords: Dermatheory, Education, Customer Relationship.  
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