
 

 

68 
Pola Komunikasi Komunitas…, Rasilita Agina, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

Anggito, A. & Setiawan, J. (2018). Metodologi Penelitian Kualitatif. Sukabumi: 

CV Jejak (Jejak Publisher).  

Baldus, J., Voorhees, C. & Calantone, R. (2015). Online Brand Community 

Engagement: Scale Development and Validation. Journal of Business 

Research, 68. https://doi.org/10.1016/j.jbusres.2014.09.035 

Briliana, C. & Destiwati, R. (2019). Pola Komunikasi Virtual Grup Percakapan 

Komunitas Hamur “HAMURinspiring” Di Media Sosial LINE. Jurnal 

Manajemen Komunikasi, 3 (1).  

http://dx.doi.org/10.24198/jmk.v3i1.12045 

Costello, L., McDermott, M. & Wallace, R. (2017). Netnography: Range of 

Practices, Misperceptions, and Missed Opportunities. International Journal 

of Qualitative Methods, 16. https://doi.org/10.1177/1609406917700647 

Cresswell, J. & Creswell, J. (2018). Quantitative, Qualitative, and Mixed Methods 

Approach, 5th ed. SAGE Publications Ltd.  

DeVito, J. (2015). Human Communication: The Basic Course, 13th ed. Pearson 

Education Inc.  

Djamarah, S. (2004). Pola Komunikasi Orang Tua dan Anak Dalam Keluarga: 

Sebuah Perspektif Pendidikan Islam. Jakarta: PT. Rineka Cipta.  

Elizabeth, D. (2011). Sephora Is Launching a New Digital Community Platform for 

Beauty Insiders. Allure. https://www.allure.com/story/sephora-digital-

community-platform-beauty-insiders (Diakses pada 23 November 2023).  

Haryono, C. G. (2020). Ragam Metode Penelitian Kualitatif Komunikasi. Jawa 

Barat: CV Jejak (Jejak Publisher). 

Herlambang, Y. (2014). Participatory Culture dalam Komunitas Online Sebagai 

Representasi Kebutuhan Manusia. TEMATIK – Jurnal Teknologi 

Informasi dan Komunikasi, 2 (1). https://doi.org/10.38204/tematik.v1i2.45 

Hua, Y., Ma, S., Wang, Y. & Wan, Q. (2017). To Reward or Develop Identification 

in Online Brand Communities: Evidence from Emerging Markets. 

https://www.allure.com/story/sephora-digital-community-platform-beauty-insiders
https://www.allure.com/story/sephora-digital-community-platform-beauty-insiders


 

 

69 
Pola Komunikasi Komunitas…, Rasilita Agina, Universitas Multimedia Nusantara 

 

Information Technology for Development. 

http://dx.doi.org/10.1080/02681102.2017.1311831 

Ind, N., Coates, N. & Lerman, K. (2019). The Gift of Co-Creation: What Motivates 

Customers to Participate. Journal of Brand Management, 27. 

https://doi.org/10.1057/s41262-019-00173-7 

Jang, H., Olfman, L., Ko., I., Koh, J. & Kim, K. (2008). The Influence of On-Line 

Brand Community Characteristics on Community Commitment and Brand 

Loyalty. International Journal of Electronic Commerce, 12 (3). 

https://doi.org/10.2753/JEC1086-4415120304 

Jones, C. & Vogl, C. (2020). Building Brand Communities, 1st ed. Oakland: Berrett-

Koehler Publishers Inc.  

Kozinets, R. (2010). Netnography: Doing Ethnographic Research Online. London: 

SAGE Publications Ltd.  

Kozinets, R. (2015). Netnography: Redefined, 2nd ed. SAGE Publications Ltd.  

Kriyantono, R. (2020). Teknik Praktis Riset Komunikasi Kuantitatif dan Kualitatif. 

Rawamangun: Prenadamedia Group. 

Laras, A. (2023). Rekam Jejak John Marco Rasjid, Mantan CEO Sociolla dengan 

Background Bankir. Bisnis.com. 

https://entrepreneur.bisnis.com/read/20230222/265/1630544/rekam-

jejak-john-marco-rasjid-mantan-ceo-sociolla-dengan-background-bankir 

(Diakses pada 23 November 2023).  

Madupu, V. & Cooley, D. (2012). Antecedents and Consequences of Online Brand 

Community Participation: A Conceptual Framework. Journal of Internet 

Commerce, 9 (2), 127-147. 

https://doi.org/10.1080/15332861.2010.503850 

Mamik. 2015. Metode Kualitatif. Sidoarjo: Zifatama Publisher. 

Maylya, M., Priyowidodo, G. & Tjahyana, L. (2018). Pola-Pola Komunikasi Dalam 

Komunitas Virtual Pengemudi Transportasi Online. Jurnal E-Komunikasi, 

6 (2).  

https://entrepreneur.bisnis.com/read/20230222/265/1630544/rekam-jejak-john-marco-rasjid-mantan-ceo-sociolla-dengan-background-bankir
https://entrepreneur.bisnis.com/read/20230222/265/1630544/rekam-jejak-john-marco-rasjid-mantan-ceo-sociolla-dengan-background-bankir


 

 

70 
Pola Komunikasi Komunitas…, Rasilita Agina, Universitas Multimedia Nusantara 

 

McAlexander, J., Schouten, J. & Koenig, H. (2002). Building Brand Community. 

Journal of Marketing, 66, 38-54. 

https://doi.org/10.1509/jmkg.66.1.38.18451 

Monica, C. (2020). Tertarik Menjadi Professional Beauty Influencer? Yuk, Gabung 

Di SOCO Beauty Network! Beautyjournal.id. 

https://www.beautyjournal.id/article/soco-beauty-network (Diakses pada 

18 Maret 2024). 

Muniz, A. & O’Guinn, T. (2001). Brand Community. Journal of Consummer 

Research, 27 (4). https://doi.org/10.1086/319618 

Mutiara, N. (2023). CEO Sociolla Bagikan Kunci Sukses Bangun Industri Bisnis di 

Era Digital. Bisnis.com. 

https://entrepreneur.bisnis.com/read/20231030/88/1709316/ceo-sociolla-

bagikan-kunci-sukses-bangun-industri-bisnis-di-era-digital (Diakses pada 

23 November 2023).  

Nugroho, R. (2022). Siapa Pemilik Sociolla? Sebuah e-commerce Khusus Kosmetik 

dan Perawatan Kulit. IDX Channel. 

https://www.idxchannel.com/inspirator/siapa-pemilik-sociolla-sebuah-e-

commerce-khusus-kosmetik-dan-perawatan-kulit (Diakses pada 23 

November 2023).  

Perry, S. & Baldwin, J. (2004). Communication Theories for Everyday Life. Boston: 

Pearson/Allyn and Bacon.  

Rheingold, H. (1993). The Virtual Community: Homesteading on the Electronic 

Frontier. MIT Press.   

Ridings, C. & Gefen, D. (2004). Virtual Community Attraction: Why People 

Hangout Online. Journal of Computer-Mediated Communication, 10 (1). 

https://doi.org/10.1111/j.1083-6101.2004.tb00229.x 

Rizal, H. (2014). Female Daily: Konsistensi Blogging Selama Hampir 10 Tahun 

Yang Membuahkan Hasil. Techinasia.com. 

https://id.techinasia.com/female-daily-konsistensi-blogging-selama-

hampir-10-tahun-yang-membuahkan-hasil (Diakses pada 23 November 

2023).  

https://doi.org/10.1509/jmkg.66.1.38.18451
https://www.beautyjournal.id/article/soco-beauty-network
https://entrepreneur.bisnis.com/read/20231030/88/1709316/ceo-sociolla-bagikan-kunci-sukses-bangun-industri-bisnis-di-era-digital
https://entrepreneur.bisnis.com/read/20231030/88/1709316/ceo-sociolla-bagikan-kunci-sukses-bangun-industri-bisnis-di-era-digital
https://www.idxchannel.com/inspirator/siapa-pemilik-sociolla-sebuah-e-commerce-khusus-kosmetik-dan-perawatan-kulit
https://www.idxchannel.com/inspirator/siapa-pemilik-sociolla-sebuah-e-commerce-khusus-kosmetik-dan-perawatan-kulit


 

 

71 
Pola Komunikasi Komunitas…, Rasilita Agina, Universitas Multimedia Nusantara 

 

Srivastav, S. & Rai, S. (2022). Netnography in Social Networking Sites – An 

Exploration of Cybercultures in Consumer Groups. International Journal 

of Media and Information Literacy, 7 (2). https://doi.org/10.13187/ijmil 

.2022.2.572 

Stockburger-Sauer, N. (2010). Brand Community: Drivers and Outcomes. 

Psychology & Marketing, 27 (4), 347-368. 

https://doi.org/10.1002/mar.20335 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D, 19th ed. 

Bandung: Penerbit Alfabeta.  

Sukarji, G. (2017). Peran Komunikasi Dalam Organisasi. Kementerian ESDM 

Republik Indonesia. https://ppsdmaparatur.esdm.go.id/artikel/peran-

komunikasi-dalam-organisasi (Diakses pada 23 November 2023 

Sulianta, F. (2022). Netnografi: Dasar dan Perkembangan Etnografi Digital. 

Penerbit Andi Offset.  

Walther, J. (1996). Computer-Mediated Communication: Impersonal, 

Interpersonal, and Hyperpersonal Interaction. Communication Research, 

23 (1). https://doi.org/10.1177/009365096023001001 

Wang, K., Tai, J. & Hu, H. (2023). Role of Brand Engagement and Co-Creation 

Experience in Online Brand Community Continuance: A Service-

Dominant Logic Perspective. Information Processing & Management, 60 

(1). https://doi.org/10.1016/j.ipm.2022.103136 

Wiguna, F., Priyowidodo, G., & Hadi, I. (2021). Pola Komunikasi Komunitas 

Virtual Pelayan GUPDI Jemaat Pasar Legi Surakarta di Media Sosial 

WhatsApp. Jurnal E-Komunikasi, 9 (2).  

Wirasahidan, J. & Fitriani, D. (2019). Brand Community: Pola Komunikasi 

Komunitas Mifans Depok dalam Membangun Keutuhan Kelompok. 

Jurnal Ilmu Pengetahuan Sosial, 6 (2). 

http://dx.doi.org/10.31604/jips.v6i2.2019.180-193 

https://ppsdmaparatur.esdm.go.id/artikel/peran-komunikasi-dalam-organisasi
https://ppsdmaparatur.esdm.go.id/artikel/peran-komunikasi-dalam-organisasi
http://dx.doi.org/10.31604/jips.v6i2.2019.180-193


 

 

72 
Pola Komunikasi Komunitas…, Rasilita Agina, Universitas Multimedia Nusantara 

 

Wirasahidan, J. (2019). Brand Community: Pola Komunikasi Dalam Menjaga 

Keutuhan Kelompok. Jurnal Pewarta Indonesia, 1 (2), 82-90. 

https://dx.doi.org/10.25008/jpi.v1i2.12 

https://dx.doi.org/10.25008/jpi.v1i2.12

