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PENGARUH TZUYU TWICE SEBAGAI BRAND
AMBASSADOR DALAM MENINGKATKAN MINAT BELI
POND'S BRIGHT MIRACLE: SURVEI PADA FOLLOWERS

@pondsindonesia
Adinda Vicky Sabrina
ABSTRAK

Kecantikan wajah dan kulit merupakan prioritas utama bagi wanita yan ingin
tampil cantik dan percaya diri. Saat ini wanita membutuhkan skincare yang
dapat mengatasi wajah kusam. Pond's bright miracle dengan brand
ambassador Tzuyu Twice menawarkan solusi untuk mendapatkan kulit wajah
terbaik yaitu tetap cerah dan bersih dengan inovasi teknologi dan penemuan
terbaru. Metode pada penelitian ini menggunakan kuantitatif survei. Variabel
dalam penelitian ini yaitu brand ambassador dengan empat dimensi yaitu
visibility, credibility, attraction, dan power. Serta variabel minat beli yang
terdiri dari empat dimensi yaitu eksploratif, preferensial, transaksional, dan
referensial. Data penelitian ini didapat dari 200 responden pengikut akun
Instagram @pondsindonesia dengan menggunakan google formulir. Hasil
penelitian menunjukan terdapat pengaruh Tzuyu sebagai brand ambassador
terhadap minat beli Pond's bright miracle. Besar pengaruh Tzuyu sebagai
brand ambassador terhadap minat beli sebesar 41,9% dengan 58,1%
dijelaskan faktor lain yang tidak dibahas dalam penelitian ini.

Kata kunci: Brand ambassador, minat beli, kecantikan
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THE INFLUENCE OF TZUYU TWICE AS BRAND
AMBASSADOR IN PURCHASE INTENTION POND'S BRIGHT
MIRACLE: SURVEY ON FOLLOWERS @pondsindonesia
Adinda Vicky Sabrina
ABSTRACT (English)

Facial and skin beauty is a top priority for women who want to look beautiful
and confident. Currently, women need skincare that can treat dull faces.
Pond's Bright Miracle with brand Ambassador Tzuyu Twice offers a solution
to get the best facial skin, namely staying bright and clean with the latest
technological innovations and discoveries. The method in this research uses
a quantitative survey. The variable in this research is brand ambassador with
four dimensions, namely visibility, credibility, attractiveness and strength. As
well as the purchase interest variable which consists of four dimensions,
namely explorative, preferential, transactional and referential. This research
data was obtained from 200 respondents following the Instagram account
@pondsindonesia using Google forms. The research results show that there
is an influence of Tzuyu as a brand ambassador on interest in purchasing
Pond's Bright Miracle. The influence of Tzuyu as a brand ambassador on
purchasing interest was 41.9%, with 58.1% explained by other factors not
discussed in this research

Keywords: Brand ambassador, purchase intention, beauty
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