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ABSTRAKSI 

Tahapan produksi terdiri dari (1)pra produksi, (2)produksi, (3)pasca produksi. 
Ketiga tahanapan ini perlu adanya peran account executive, dimana perannya 
sangatlah penting sebagai penanggung jawab penuh ketiga tahapan ini berjalan 
dengan lancar. Pada proses pra produksi yang penting adalah screen writing, 
storyboarding, budgeting, scouting location, dan timeline schedule. Tugas seorang 
account executive disini sangatlah penting demi kelancaran pembuatan video 
company profile karena sebagai penanggung jawab penuh. Dalam penulisan 
laporan Tugas Akhir yang berjudul “Peranan Account Executive Dalam Client 
Relationship Pada Pembuatan Video Company Profile Universitas Multimedia 
Nusantara” akan mengulas proses produksi sebuah video company profile. Video 
yang berkaitan dengan corporate yang berisi tentang visi dan misi kampus 
Universitas Multimedia Nusantara sebagai bahan pemenuhan Tugas Akhir untuk 
kelulusan. Video Company Profile sendiri lebih menjelaskan tentang client 
relationship yang akan mengacu pada client brief dan follow up.  

 

Kata kunci : Pra Produksi, Produksi, Pasca Produksi, Video Company Profile, 
Account Executive, Client Relationship, Client Brief, Follow Up. 
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ABSTRACT 

There are three stages of production which consists of (1) pre production, (2) 
production, and (3) post production. These three stages needs an account 
executive where the role is really important to be responsible to make sure every 
stage runs smoothly. The important things in pre production stage are screen 
writing, storyboarding, budgeting, scouting location, and timeline schedule. The 
role of account executive in here is really important and become full responsible 
to make sure that the making video company profile runs smoothly. In the making 
of final report which the title is “The Role og Account Executive in Client 
Relationship on the Making Video Company Profile of Multimedia Nusantara 
University” will review the process of production of video company profile. The 
corporate video which contains vidion and mission of Multimedia Nusantara 
University is the last project as the requirement and condition to graduate. The 
video company profiles it self explains more in client relationships whisch refers 
to client brief and follow up. 

 

Key words: Pre production, production, post production, video company profile, 
account executive, client relationship, client brief, follow up. 
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