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ANALISA PENGARUH LITERASI DIGITAL DAN ADOPSI E-
COMMERCE TERHADAP USAHA MIKRO KECIL DAN

MENENGAH DI JAKARTA BARAT

Irvan

ABSTRAK

Sektor usaha mikro, kecil, dan menengah (UMKM) sangat membantu
perekonomian Indonesia, terutama setelah pemulihan ekonomi akibat pandemi
COVID-19. Banyak usaha kecil dan menengah (UMKM) di Indonesia telah
menerapkan digitalisasi dalam operasional mereka di era digital saat ini. Dalam
penelitian ini, peneliti menganalisis bagaimana digitalisasi dapat membantu
UMKM dengan melihat pengaruh faktor adopsi e-commerce dan literasi digital
serta moderasi adopsi bisnis 020 dalam mempengaruhi kinerja bisnis UMKM.

Penelitian ini menggunakan pendekatan kuantitatif terhadap 165 responden
UMKM di Jakarta Barat yang diperoleh melalui kuesioner menggunakan Google
Form. Hasil analisa menggunakan metode Structural Equation Modeling (SEM)
dan pengolahan data menggunakan perangkat lunak SmartPLS 4, menunjukkan
bahwa literasi digital dan adopsi e-commerce berpengaruh positif terhadap kinerja
bisnis UMKM. Sementara adopsi bisnis O20 terbukti memoderasi pengaruh literasi

digital terhadap terhadap kinerja bisnis UMKM.

Kata kunci : Digital Literacy, E-Commerce Adoption, SME Performance, 020
Business Adoption, MSMEs.
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ANALYSIS OF THE INFLUENCE OF DIGITAL LITERACY
AND E-COMMERCE ADOPTION ON SMALL AND MEDIUM

MICRO ENTERPRISES IN WEST JAKARTA

Irvan

ABSTRACT

The micro, small, and medium enterprise (MSME) sector has really helped
the Indonesian economy, especially after the economic recovery due to the COVID-
19 pandemic. Many small and medium enterprises (MSMEs) in Indonesia have
implemented digitalization in their operations in the current digital era. In this
research, researchers analyse how digitalization can help MSMESs by looking at the
influence of e-commerce adoption factors and digital literacy, as well as the
moderation of O20 business adoption, in influencing MSME business performance.

This research used a quantitative approach with 165 MSME respondents
in West Jakarta obtained through a questionnaire using Google Form. The results
of analysis using the Structural Equation Modelling (SEM) method and data
processed using SmartPLS 4 software show that digital literacy and e-commerce
adoption have a positive effect on MSME business performance. Meanwhile, 020
business adoption has been proven to moderate the influence of digital literacy on

MSME business performance.

Keywords: Digital Literacy, E-Commerce Adoption, SME Performance, O20
Business Adoption, MSMEs.
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