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PENGARUH PENGGUNAAN BRAND AMBASSADOR NCT 

DREAM TERHADAP BRAND IMAGE MIE LEMONILO 

(SURVEI PADA FOLLOWERS INSTAGRAM @LEMONILO) 

 (Maria Jocelyn Suhardi) 

ABSTRAK 

 

Korean Wave adalah fenomena penyebaran hiburan dan budaya Korea 

Selatan. di Indonesia, “gaya Korea” menjadi populer karena pengaruh dari 

Drama Korea dan bintang K-pop sejak awal penyebaran Korean Wave. 

Fenomena Korean wave membuat salah satu brand mie instan dari Indonesia, 

yaitu mie Lemonilo menggunakan sebuah grup Korea Selatan, yaitu NCT 

Dream sebagai brand ambassadornya. Mie lemonilo dikenal sebagai pelopor 

mie instan sehat yang menggunakan bahan-bahan organik, tanpa pewarna, 

tanpa pengawet, dan tanpa MSG serta bahan kimia berbahaya. Penelitian ini 

bertujuan untuk mengetahui pengaruh penggunaan brand ambassador NCT 

Dream terhadap brand image mie Lemonilo, dan mengetahui Seberapa besar 

pengaruh penggunaan brand ambassador NCT Dream terhadap brand image 

mie Lemonilo. Penelitian ini menggunakan metode kuantitatif, dengan teknik 

non-probability sampling yang melibatkan 215 responden, dan pengukuran 

data menggunakan SPSS 26. Hasil penelitian didapatkan bahwa Terdapat 

pengaruh yang signifikan antara brand ambassador NCT Dream terhadap 

brand image Lemonilo. Hal ini terbukti dari nilai signifikansi yang diperoleh 

dari uji regresi linier sederhana yang sebesar 0,001 yang jauh lebih kecil 

ketimbang 0,05, dan berdasarkan uji tersebut ditemukan nilai R Square 

sebesar 0,739 yang berarti terdapat pengaruh sebesar 73,9% terhadap brand 

image Lemonilo. Adapun, sebanyak 26,1% dipengaruhi oleh faktor lain yang 

tidak dibahas dalam penelitian ini.    

 

Kata kunci: Korean Wave, Lemonilo, NCT Dream,  Brand Image, Brand 

Ambassador 
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THE INFLUENCE OF NCT DREAM BRAND AMBASSADOR ON 

THE BRAND IMAGE OF MIE LEMONILO (SURVEY ON 

INSTAGRAM FOLLOWERS @LEMONILO) 

 (Maria Jocelyn Suhardi) 

 

ABSTRACT (English) 

 

The Korean Wave is a phenomenon that spreads South Korean entertainment and 

culture. In Indonesia, "Korean style" has become popular due to the influence of 

Korean dramas and K-pop stars since the beginning of the spread of the Korean 

Wave. The Korean wave phenomenon has made one instant noodle brand from 

Indonesia, namely Lemonilo noodles, use a South Korean group, namely NCT 

Dream, as its brand ambassador. Lemonilo noodles are known as a pioneer of 

healthy instant noodles that use organic ingredients, no coloring, no preservatives, 

and no MSG or dangerous chemicals. This research aims to determine the influence 

of the use of the NCT Dream brand ambassador on the brand image of Lemonilo 

noodles, and to find out how much influence the use of the NCT Dream brand 

ambassador has on the brand image of Lemonilo noodles. This research uses 

quantitative methods, with a non-probability sampling technique involving 215 

respondents, and data measurement using SPSS 26. The research results show that 

there is a significant influence between the NCT Dream brand ambassador on the 

Lemonilo brand image. This is evident from the significance value obtained from 

the simple linear regression test, which is 0.001, much smaller than 0.05, and based 

on this test, R Square value of 0.739 is found, which means there is an influence of 

73.9% on the Lemonilo brand image. Meanwhile, as much as 26.1% was influenced 

by other factors not discussed in this research. 

Keywords: Korean Wave, Lemonilo, NCT Dream, Brand Image, Brand 

Ambassador 
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