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POLA KONSUMSI BERITA INSIDENTAL DI INSTAGRAM
PADA GENERASI Z

(Vania Augustine Dilia)

ABSTRAK

Perkembangan teknologi ikut mempengaruhi berbagai aspek dalam
kehidupan, salah satunya cara memperoleh informasi. Saat ini masyarakat
dapat mengonsumsi segala jenis informasi melalui berbagai platform yang
tersedia. Tak terkecuali informasi dalam media sosial. Kemudahan akses
yang ditawarkan media sosial mendorong khalayak beralih menjadikan
platform tersebut sebagai sumber informasi. Namun, banyaknya informasi
yang tersedia di media sosial dapat memunculkan fenomena information
overload, yaitu khalayak menerima informasi secara berlebihan. Tak
terkecuali, informasi dalam bentuk berita. Saat mengonsumsi berita di
media sosial, khalayak akan bertemu berita yang beragam. Cara khalayak
untuk bertemu berita tersebut juga berbeda, yakni bisa secara insidental
(tidak sengaja) atau intensional (disengaja). Sejumlah penelitian terdahulu
menemukan bahwa khalayak lebih banyak bertemu berita secara insidental
di media sosial. Penemuan terdahulu juga memaparkan bahwa saat bertemu
berita insidental, khalayak mengalami beberapa tahapan yakni noticing,
stopping, reading/capturing/sharing, dan returning/ wandering off.
Mengacu pada penemuan tersebut peneliti bermaksud untuk mengkaji
proses yang dilakukan khalayak saat bertemu berita insidental. Riset
menunjukkan Instagram menjadi tiga media sosial teratas yang paling
banyak digunakan khalayak. Sementara itu, generasi Z merupakan usia yang
mendominasi pengguna Instagram. Untuk itu, penelitian ini dilakukan
kepada generasi Z yang merupakan pengguna Instagram. Dengan
melakukan wawancara dan scrollback social media pada 10 informan,
ditemukan bahwa khalayak melakukan tahapan noticing, dan tertarik pada
judul berita serta beberapa topik yang berkaitan dengan proximity,
timeliness, dan uniqueness. Khalayak melakukan stopping dan membaca
berita karena mereka tidak ingin tertinggal informasi (fear of missing out).
Pada tahapan reading, khalayak memperhatikan elemen visual pada
unggahan berita, seperti foto atau video. Pada tahapan sharing/capturing,
khalayak menyimpan/ membagikan berita beberapa topik yang berkaitan
dengan proximity, timeliness, dan conflict. Setelah melewati tiga tahap
tersebut, sebagian besar khalayak melakukan returning.

Kata kunci: Berita Insidental, Pola Konsumsi, Media Sosial

vii
Pola Konsumsi Berita Insidental di Instagram pada Generasi Z, Vania Augustine Dilia, Universitas

Multimedia Nusantara



INCIDENTAL NEWS CONSUMPTION ON INSTAGRAM

AMONG GENERATION Z.

(Vania Augustine Dilia)

ABSTRACT (English)

The development of technology has indeed influenced various aspects of life, one
of which is the way information is obtained. Currently, society can consume all
types of information through various available platforms. This includes
information in social media. The ease of access offered by social media
encourages the audience to switch to making it a source of information. However,
the abundance of information available on social media can lead to the
phenomenon of information overload, where the audience receives excessive
information. This is also true for information in the form of news. When
consuming news on social media, the audience encounters a variety of news. The
ways in which the audience encounters this news also differ, either incidentally
(unintentionally) or intentionally. Several previous studies have found that the
audience encounters news more incidentally on social media. Previous findings
also describe that when encountering incidental news, the audience goes through
several stages, namely noticing, stopping, reading/capturing/sharing, and
returning/wandering off. Referring to these findings, the researchers intend to
examine the process that the audience goes through when encountering incidental
news. Research indicates that Instagram is among the top three most widely used
social media platforms by the audience. Meanwhile, Generation Z dominates
Instagram users. Therefore, this research is conducted among Generation Z, who
are Instagram users. By conducting interviews and social media scrollbacks with
10 informants, it was found that the audience goes through the noticing stage and
is interested in news headlines and topics related to proximity, timeliness, and
uniqueness. The audience stops and reads the news because they do not want to
miss out on information (fear of missing out). In the reading stage, the audience
pays attention to visual elements in news posts, such as photos or videos. In the
sharing/capturing stage, the audience saves/shares news on topics related to
proximity, timeliness, and conflict. After going through these three stages, the
majority of the audience goes through the returning stage.

Keywords: Incidental news, News consumption, Social Medial
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