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Strategi Social Media MarketingGymfitnessindo dalam
Membangun Brand Awareness
Melalui Konten Instagram

Vintonius Winata

ABSTRAK

Saat ini media sosial Instagram menjadi media yang banyak digunakan perusahaan untuk
membangun brand awareness. Gymfitnessindo, perusahaan yang menjual peralatan fitness
di rumah juga menggunakan Instagram sebagai media promosi produk-produk mereka. Hal
tersebut dilakukan untuk membangun brand awareness masyarakat bahwa Gymfitnessindo
tidak hanya sebagai tempat kebugaran, namun juga menjual alat-alat fitnes untuk di rumah.
Penelitian ini meneliti tentang bagaimana strategi social media marketing Gymfitnesindo
dalam membangun brand awareness melalui konten Instagram @gymfitnessindo. Setelah
menyelesaikan serangkaian wawancara mendalam dengan tiga partisipan dari
gymfitnessindo serta melakukan observasi terhadap akun Instagram @gymfitenssindo,
berbagai temuan penting berhasil dikumpulkan oleh peneliti. Berdasarkan hasil penelitian,
diketahui bahwa strategi social media marketing yang dilakukan oleh Gymfitnessindo
melalui enam komponen yang sesuai dengan strategi social media marketing menurut
Tuten & Solomon (2018). Namun, terdapat kelemahan dalam implementasi tahapan
strategi pemasaran media sosial gymfitnessindo di platform Instagram yang belum
mencapai tingkat optimal. Keadaan ini mengakibatkan hambatan dalam upaya membangun
brand awreness yang diinginkan oleh gymfitnessindo.

Kata kunci: media sosial, Instagram, pemasaran media sosial, kesadaran merek
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Gymfitnessindo's Social Media Marketing Strategy in Building
Brand Awareness Throughlnstagram Social Media Content

ABSTRACT

By:Vintonius Winata

Currently, Instagram is a medium that is widely used by companies to build brand awareness.
Gymfitnessindo, a company that sells home fitness equipment, also uses Instagram as a promotional
medium for their products. This was done to build public brand awareness that Gymfitnessindo is
not only a fitness center, but also sells fitness equipment for the home. This research examines
Gymfitnesindo social media marketing strategy in building brand awareness through Instagram
@gymfitnessindo content. After completing a series of in-depth interviews with three participants
from gymfitnessindo and observing the Instagram account @gymfitenssindo, various important
findings were collected by researchers. Based on the research results, it is known that the social
media marketing strategy carried out by Gymfitnessindo uses six components which are in
accordance with the social media marketing strategy according to Tuten & Solomon (2018).
However, there are weaknesses in the implementation of Gymfitnessindo's social media marketing
strategy stages on the Instagram platform which have not yet reached optimal levels. This situation
results in obstacles in efforts to build the brand awareness that Gymfitnessindo desires.

keywroks: media sosial, Instgaram, social media marketing, Brand awarness
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