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PERANCANGAN ULANG IDENTITAS VISUAL

PT PRIMA KONSULTAN INDONESIA

(Stephanie Lim)

ABSTRAK

PT Prima Konsultan Indonesia merupakan entitas konsultan pajak yang
didirikan pada tahun 2018 oleh Meity Lembong dan Sugianto Halim.
Tujuan utama PT Prima Konsultan Indonesia adalah menjadi salah satu
konsultan pajak yang terkemuka dan terpercaya di industri ini. Dalam upaya
mencapai tujuan tersebut, perusahaan menawarkan layanan unggulan
dengan menyediakan informasi komprehensif dan akurat sesuai kebutuhan
klien. Namun, PT Prima Konsultan Indonesia menghadapi tantangan,
terutama terkait identitas visual perusahaan yang belum mampu
memberikan kesan kepercayaan dan mencerminkan nilai merek yang
dimiliki. Identitas visual memiliki peran krusial dalam membangun
kepercayaan di mata target pasar. Untuk mengatasi kendala ini, perancangan
identitas dilakukan dengan menggunakan metode perancangan Alina
Wheeler dalam bukunya “Designing Brand Identity”. Perancangan ini
didukung oleh metode penelitian berupa wawancara, wawancara ahli,
penyebaran kuesioner, studi eksisting, dan studi referensi. Hasil
perancangan ulang identitas PT Prima Konsultan Indonesia memperoleh
respon positif dari target marketnya, menciptakan identitas baru yang
mampu mencerminkan citra merek secara lebih efektif. Melalui identitas
visual yang tepat, diharapkan PT Prima Konsultan Indonesia dapat
mengembangkan  perusahaannya tanpa menghilangkan  nilai-nilai
perusahaan.

Kata kunci: PT Prima Konsultan Indonesia, Identitas Visual, Percaya
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RECREATING VISUAL IDENTITY FOR

PT PRIMA KONSULTAN INDONESIA

(Stephanie Lim)

ABSTRACT (English)

PT Prima Konsultan Indonesia is a tax consultancy firm established in 2018
by Meity Lembong and Sugianto Halim. The primary objective of PT Prima
Konsultan Indonesia is to become one of the leading and trustworthy tax
consultants in the industry. In pursuit of this goal, the company offers
distinguished services by providing comprehensive and accurate
information tailored to the needs of its clients. However, PT Prima
Konsultan Indonesia faces challenges, particularly concerning the
company's visual identity, which has yet to convey a sense of trust and
reflect the brand values. Visual identity plays a crucial role in building trust
in the eyes of the target market. To address this challenge, the identity
redesign is carried out using Alina Wheeler's design method outlined in her
book "Designing Brand Identity." This design process is complemented by
research methods such as interviews, expert interviews, questionnaire
distribution, existing studies, and reference reviews. The redesigned identity
of PT Prima Konsultan Indonesia has received positive responses from its
target market, creating a new identity that effectively mirrors the brand
image. With the appropriate visual identity, it is hoped that PT Prima
Konsultan Indonesia can expand its business without compromising its core

values.

Keywords: PT Prima Konsultan Indonesia, Visual Identity, Trust
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