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IMPLEMENTASI DAN INTEGRASI ODOO DENGAN POINT

OF SALE
Edmund

ABSTRAK

Laporan ini disusun berdasarkan kegiatan magang di PT Teknologi

Inovasi LABS sebagai Internship ERP Functional. Tujuan dari kegiatan ini adalah

untuk mendalami sistem Enterprise Resource Planning (ERP) berbasis Odoo,

yang dipilih oleh perusahaan TILABS karena kemampuannya dalam

mengotomatiskan proses bisnis, mengintegrasikan data, menghemat biaya, serta

meningkatkan keamanan dan pelaporan. Modul-modul Odoo yang digunakan

antara lain Inventory, Sales, Purchase, Manufacturing, Accounting, dan Point of

Sales (POS).

Selama masa magang, penulis berfokus pada implementasi modul POS

untuk sektor bisnis Food and Beverage (F&B) yang belum mengadopsi sistem

ERP. Implementasi ini bertujuan untuk menyinkronkan laporan penjualan,

memperbaiki pengelolaan persediaan, dan meningkatkan strategi penjualan

perusahaan. Kendala yang dihadapi dalam implementasi ini mencakup

keterbatasan perangkat teknologi dan jarak yang jauh, sehingga proses

implementasi belum dapat dilakukan secara optimal.

Meski demikian, pengalaman magang ini memberikan wawasan yang

mendalam tentang penerapan ERP di industri F&B, serta bagaimana ERP dapat

berperan dalam meningkatkan efisiensi dan kualitas pengambilan keputusan

bisnis. Implementasi ERP menggunakan Odoo diharapkan dapat memberikan

dampak positif bagi perusahaan, meskipun masih terdapat beberapa tantangan

teknis yang harus diatasi.

Kata kunci : ERP, Implementasi, Odoo
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IMPLEMENTATION AND INTEGRATION OF ODOOWITH

POINT OF SALE
(Edmund)

ABSTRACT (English)

This report is based on an internship at PT Teknologi Inovasi LABS as an

ERP Functional Internship. The purpose of this activity is to explore the

Odoo-based Enterprise Resource Planning (ERP) system, which was chosen by

TILABS because of its ability to automate business processes, integrate data, save

costs, and improve security and reporting. The Odoo modules used include

Inventory, Sales, Purchase, Manufacturing, Accounting, and Point of Sales (POS).

During the internship, the author focused on implementing the POS

module for the Food and Beverage (F&B) business sector that has not adopted an

ERP system. This implementation aims to synchronize sales reports, improve

inventory management, and improve the company's sales strategy. The obstacles

faced in this implementation include limited technological devices and long

distances, so that the implementation process cannot be carried out optimally.

However, this internship experience provides in-depth insight into the

implementation of ERP in the F&B industry, as well as how ERP can play a role

in improving the efficiency and quality of business decision making. The

implementation of ERP using Odoo is expected to have a positive impact on the

company, although there are still several technical challenges that must be

overcome.

Keywords: ERP, Implementation, Odoo
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