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[3] P. Jı́lková and P. Králová, “Digital consumer behaviour and ecommerce
trends during the covid-19 crisis,” International Advances in Economic
Research, vol. 27, pp. 83–85, 2021. [Online]. Available: https://doi.org/10.
1007/s11294-021-09817-4

[4] A. Setiawan, A. Muna, E. Arumi, and P. Sukmasetya, “The growth electronic
commerce technology and user interface in indonesia,” Test Engineering and
Management, vol. 83, p. 16819, 5 2020.

[5] J. Taskinsoy, “A move towards a cashless society accelerates with the novel
coronavirus induced global lockdown,” SSRN Electronic Journal, 2020.

[6] M. Yang, A. A. Mamun, M. Mohiuddin, N. C. Nawi, and N. R. Zainol,
“Cashless transactions: A study on intention and adoption of e-wallets,”
Sustainability, vol. 13, p. 831, 1 2021.

[7] J. T. Purba, S. Samuel, and S. Budiono, “Collaboration of digital payment
usage decision in covid-19 pandemic situation: Evidence from indonesia,”
International Journal of Data and Network Science, vol. 5, pp. 557–568, 2021.

[8] Y. Trisnowati, A. Muditomo, E. P. Manalu, Z. K. P., D. Adriana, and R. D.
H., “The covid-19 pandemic’s impact on indonesia’s electronic retail payment
transactions.” IEEE, 8 2020, pp. 504–509.

[9] T. Manickam, V. Gomathinayagam, and S. M. Subramanian, “Effect of
cashless payment methods: A case study perspective analysis,” International
Journal of Scientific Technology Research, vol. 8, pp. 394–397, 8 2019.

[10] S. Tripathi and N. Dave, “Cashless transactions through e-commerce
platforms in post-covid-19,” International Journal of Management, Public
Policy and Research, vol. 1, pp. 12–23, 5 2022.

[11] X. Luo, Y. Wang, and X. Zhang, “E-commerce development and
household consumption growth in china,” 2019. [Online]. Available:
http://www.worldbank.org/research.

30
Pengembangan Fitur Bulk..., Gerald Imanuel Wijaya, Universitas Multimedia Nusantara

https://onlinelibrary.wiley.com/doi/abs/10.1002/hbe2.242
https://doi.org/10.1108/EOR-04-2023-0001
https://doi.org/10.1007/s11294-021-09817-4
https://doi.org/10.1007/s11294-021-09817-4
http://www.worldbank.org/research.


[12] “Isi pulsa, bayar tagihan, api pulsa - indobest artha kreasi.” [Online].
Available: https://iak.id/

[13] “Mobilepulsa.com.” [Online]. Available: https://mobilepulsa.com/

[14] “Aplikasi jualan pulsa online — iak whitelabel.” [Online]. Available:
https://whitelabel.iak.id/

31
Pengembangan Fitur Bulk..., Gerald Imanuel Wijaya, Universitas Multimedia Nusantara

https://iak.id/
https://mobilepulsa.com/
https://whitelabel.iak.id/

	HALAMAN JUDUL
	PERNYATAAN TIDAK MELAKUKAN PLAGIAT
	HALAMAN PERSETUJUAN
	HALAMAN PENGESAHAN
	HALAMAN PERSETUJUAN PUBLIKASI ILMIAH
	HALAMAN PERSEMBAHAN/MOTO
	KATA PENGANTAR
	ABSTRAK
	ABSTRACT
	Daftar Isi
	Daftar Gambar
	Daftar Tabel
	DAFTAR KODE
	DAFTAR LAMPIRAN
	BAB 1 Pendahuluan
	1.1 Latar Belakang Masalah
	1.2 Maksud dan Tujuan Kerja Magang
	1.3 Waktu dan Prosedur Pelaksanaan Kerja Magang

	BAB 2 Gambaran Umum Perusahaan
	2.1 Sejarah Singkat Perusahaan
	2.2 Visi dan Misi Perusahaan
	2.3 Struktur Organisasi Perusahaan

	BAB 3 Pelaksanaan Kerja Magang
	3.1 Kedudukan dan Organisasi
	3.2 Tugas yang Dilakukan
	3.3 Uraian Pelaksanaan Magang
	3.4 Perangkat Penunjang
	3.5 Proses Pelaksanaan Magang
	3.5.1 Fitur Bulk Upload Produk Shop

	3.6 Kendala yang Ditemukan
	3.7 Solusi terhadap Kendala yang Ditemukan

	BAB 4 Simpulan dan Saran
	4.1 Simpulan
	4.2 Saran

	Daftar Pustaka

