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PT INTILAND DEVELOPMENT TBK
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ABSTRAK

PT Intiland Development Tbk (Intiland) merupakan perusahaan terbuka
sektor properti yang telah berdiri sejak tahun 1983 dan telah menangani
banyak proyek properti di Indonesia seperti Intiland Tower, Pantai Mutiara,
South Quarter, Regatta, 1Park Avenue, dan lainnya. Proyek yang pernah
penulis ikut serta berkontribusi selama melakukan praktek kerja magang di
Intiland antara lain Aeropolis dan 57 Promenade. Selama mengerjakan
proyek tersebut penulis menghadapi berbagai kendala, seperti kurangnya
wawasan penulis tentang proyek tersebut, keterbatasan kemampuan
menggunakan aplikasi perangkat lunak, dan kesulitan dalam menghadapi rasa
malas serta mengejar deadline. Penulis melalui kesulitan tersebut dengan
beragam pendekatan dengan mengasah kemampuan sofiskills dan hardskills
agar menjadi lebih baik. Penulis mempelajari desain grafis dalam sektor
properti dan etos kerja dalam perusahaan korporat. Laporan ini berisi
mengenai PT Intiland Development Tbk, koordinasi kerja perusahaan, dan
penjabaran proses kerja magang penulis dalam mengerjakan proyek, hingga
hasil karya proyek yang penulis telah ikut berkontribusi dan kerjakan.

Kata kunci: kerja magang, properti, PT Intiland Development Tbk (Intiland),
marketing communication, desainer grafis
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PROMOTION MEDIA DESIGN at

PT INTILAND DEVELOPMENT TBK

Nicholas

ABSTRACT (English)

PT Intiland Development Tbk (Intiland) is a public company in property
sector company that has been established since 1983 and has been involved
in numerous property projects in Indonesia, such as Intiland Tower, Pantai
Mutiara, South Quarter, Regatta, 1Park Avenue, and others. Projects in
which the author participated and contributed during the internship at
Intiland include Aeropolis and 57 Promenade. Throughout the execution of
these projects, the author faced various challenges, such as a lack of insight
into the projects, limitations in using software applications, and difficulties
in overcoming procrastination and meeting deadlines. The author addressed
these challenges through various approaches, honing both soft skills and
hard skills to improve. The author delved into graphic design in the property
sector and corporate work ethic during the internship. This report
encompasses information about PT Intiland Development Tbk, the company's
work coordination, and a detailed description of the author's internship work
process, including the results and contributions to the projects undertaken.

Keywords: internship, property, Intiland, marketing communication,
graphic design
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