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PERANCANGAN MEDIA PROMOSI RAMADHAN 

DI DERMATHEORY 

 (Apriella Dharmawan) 

ABSTRAK 
 

Untuk memenuhi persyaratan program Merdeka Belajar Kampus Merdeka 
(MBKM), penulis melakukan magang selama satu semester di Dermatheory 
Sebagai mahasiswa desain komunikasi visual, penulis tertarik untuk 
memahami bagaimana elemen visual dapat efektif dalam menyampaikan 
informasi, terutama dalam media yang padat dan informatif. Sebagai 
desainer grafis, tugas penulis termasuk menyusun berbagai desain untuk 
social media marketing, conten plan, video tiktok dan reels, banner e-
commerce, dll. Selama magang penulis belajar untuk dapat melaksanakan 
photoshoot, membuat campaign, sampai merancang promosi dan 
melaksanakan giveaway. Penulis juga lebih mendalami lagi sosial media 
marketing dan menejemen sosial media, utamanya mengenai produk 
kecantikan dan klinik. Dengan melakukan proyek-proyek tersebut, 
kemampuan penulis dalam menggunakan perangkat lunak desain juga 
semakin meningkat dan efisien. 
 
Kata kunci: Desain Grafis, Dermatheory, Digital Marketing 
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RAMADHAN PROMOTIONAL MEDIA DESIGN 

IN DERMATHEORY 

(Apriella Dharmawan) 

 

ABSTRACT (English) 
 

To fulfill the requirements for the Independent Campus Learning Program 
(MBKM), the author did an internship for one semester at Dermatheory. As 
a student of visual communication design, the author is interested in 
understanding how visual elements can be effective in conveying 
information, especially in dense and informative media. As a graphic 
designer, the writer's duties include compiling various designs for social 
media marketing, content plans, TikTok videos and reels, e-commerce 
banners, etc. During the internship, the writer learned to be able to carry 
out photoshoots, create campaigns, design promotions and run giveaways. 
The author also goes deeper into social media marketing and social media 
management, especially regarding beauty products and clinics. By 
undertaking these projects, the writer's ability to use design software also 
increases and efficiently. 
 
Keywords: Graphic Design, Dermatheory, Digital Marketing 
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