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PERANCANGAN KEY VISUAL UNTUK PIXY  

DALAM OU CREATIVE 
 

 Benedicta Sari Vita Suwanto 

ABSTRAK (Bahasa Indonesia) 

 

Ou Creative yang merupakan agensi kreatif dengan penggabungan antara 

agensi kreatif tradisional dengan kemampuan serta kreativitas studio desain 

yang meliputi berbagai bidang multidisplin desain grafis. Penulis memilih 

untuk melaksanakan magang di Ou Creative (PT. Matahari Terbit Kreatif)  

sebagai Graphic Design Intern yang disupervisi oleh Felicia Setiawan, 

sebagai Senior Designer dengan tujuan untuk memperdalam keilmuan dan 

kemampuan desain grafis yang sudah dipelajari serta pengaplikasiannya 

pada proyek-proyek di lingkungan kerja yang nyata dengan berbagai klien 

yang ditangani oleh Ou Creative. Kegiatan magang ini membantu penulis 

mengetahui cara kerja agensi kreatif, alur koordinasi brief perusahaan, 

sampai dengan lingkungan kerja didalamnya. Proses magang yang 

dilaksanakan oleh penulis dimulai dari tanggal 12 Februari 2024 dan 

berakhir pada 12 Juni 2024, jam kerja magang berlangsung dari pukul 09.00 

hingga 18.00 WIB, setiap hari Senin sampai Jumat. Jam kerja penulis tidak 

selalu selesai pada pukul 18.00, dapat lebih dari ketentuan kontrak 

tergantung banyaknya pekerjaan pada hari tersebut.  

 

Kata kunci: Proses, Magang, Ou Creative 
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DESIGNING KEY VISUAL FOR PIXY IN OU CREATIVE 

Benedicta Sari Vita Suwanto 

 

ABSTRACT 

 

Ou Creative is an agency that merges traditional creative agency practices 

with the innovative process of design studios across various multidisciplinary 

areas of graphic design. The author chose to carry out an internship at Ou 

Creative (PT. Matahari Terbit Kreatif) as a Graphic Design Intern supervised 

by Felicia Setiawan, as a Senior Designer with the primary aim of this 

internship is to not only deepen the author's existing knowledge and skills in 

graphic design but also to actively apply them to real-world projects catering 

to the diverse clientele serviced by Ou Creative. Through this immersive 

experience, the author delves deep into the inner workings of creative 

agencies, gaining invaluable insights into the intricacies of coordinating 

company briefs and navigating the dynamic nuances of the workplace 

environment. Commencing on February 12, 2024, and concluding on June 

12, 2024, the internship spans from 09:00 to 18:00, Monday to Friday. 

However, the author's work hours often extend beyond the stipulated time, 

contingent upon the workload of the day. 
 

 

Keywords: Internship, Process, Ou Creative 

 

  



 

 

ix 
Designing Key Visual …, Benedicta Sari Vita Suwanto, Universitas Multimedia Nusantara 

  

TABLE OF CONTENT 

 

STATEMENT OF ORIGINALITY OF INTERNSHIP REPORT .................. ii 

ACKNOWLEDGEMENTS ................................................................................. iii 

APPROVAL PAGE FOR PUBLICATION OF SCIENTIFIC WORKS FOR 

ACADEMIC INTERESTS .................................................................................. iv 

FOREWORD ......................................................................................................... v 

ABSTRAK (Bahasa Indonesia) ........................................................................... vii 

ABSTRACT ........................................................................................................ viii 

TABLE OF CONTENT ....................................................................................... ix 

LIST OF TABLES ................................................................................................ x 

LIST OF FIGURES ............................................................................................. xi 

LIST OF APPENDICES ................................................................................... xiii 

CHAPTER I  INTRODUCTION ......................................................................... 1 

1.1 Background ............................................................................................. 1 

1.2 Purpose and Objectives of Internship .................................................. 2 

1.3 Description of the Internship Timeframe and Procedure .................. 2 

CHAPTER II  OVERVIEW OF THE COMPANY........................................... 4 

 Company Description ............................................................................. 4 

 Company Organizational Structure ..................................................... 5 

 Company Portfolio ................................................................................. 6 

CHAPTER III  INTERNSHIP IMPLEMENTATION ................................... 14 

3.1 Position and Coordination ................................................................... 14 

3.2 Performed Tasks ................................................................................... 15 

3.3 Description of Internship Work Implementation .............................. 19 

3.3.1 Implementation Process ............................................................... 19 

3.3.2 The Obstacles Found .................................................................... 74 

3.3.3 Solutions to Obstacles Found ....................................................... 75 

CHAPTER IV  CLOSING ................................................................................. 76 

4.1 Conclusion ............................................................................................. 76 

4.2 Recommendation .................................................................................. 76 

BIBLIOGRAPHY .............................................................................................. xiii 

APPENDICES .................................................................................................... xiv 



 

 

x 
Designing Key Visual …, Benedicta Sari Vita Suwanto, Universitas Multimedia Nusantara 

  

 

LIST OF TABLES 

 

Table 3.1 The job Details Undertaken During the Internship ............................. 115 

 

  



 

 

xi 
Designing Key Visual …, Benedicta Sari Vita Suwanto, Universitas Multimedia Nusantara 

  

LIST OF FIGURES 

 

Figure 2.1 Ou Creative Logo .................................................................................. 4 

Figure 2.2 Ou Creative Company Structure ............................................................ 5 
Figure 2.3 List of Ou Creative’s Clients ................................................................. 6 

Figure 2.4 Ou Creative Design for Fit Hub ............................................................ 7 

Figure 2.5 Ou Creative Design for Goto ................................................................. 7 
Figure 2.6 Ou Creative Typeface Design for Goto ................................................. 8 

Figure 2.7 Ou Creative Design for Fore Coffee ...................................................... 9 

Figure 2.8 Ou Creative Design and Mascot for Off Meat .................................... 10 

Figure 2.9 Ou Creative Design for Sambal Indofood ........................................... 10 

Figure 2.10 Ou Creative Design and Mascot for Chiki ........................................ 11 

Figure 2.11 Ou Creative Design for Paw Prints .................................................... 12 

Figure 2.12 Ou Creative Design and Key Visual for Paw Prints .......................... 12 

Figure 3.1 Coordination Flow Structure ............................................................... 15 

Figure 3.2 Brief FCN Employee Handbook ......................................................... 20 

Figure 3.3 First Exploration Illustration................................................................ 21 

Figure 3.4 Illustration for FCN Employee Handbook .......................................... 21 

Figure 3.5 New Brief FCN Employee Handbook ................................................. 22 

Figure 3.6 Fourth  Illustration for FCN Employee Handbook .............................. 22 

Figure 3.7 Icons for FCN Employee Handbook ................................................... 23 

Figure 3.8 Exploration of Typography Poster....................................................... 24 

Figure 3.9 Revised Typography Poster ................................................................. 25 

Figure 3.10 Finalized Typography Poster ............................................................. 25 

Figure 3.11 Initial Retro Poster ............................................................................. 26 

Figure 3.12 Revised Retro Poster ......................................................................... 26 

Figure 3.13 Revised Retro Poster ......................................................................... 27 

Figure 3.14 Handbook Stamp Brief ...................................................................... 28 

Figure 3.15 Stamp Exploration ............................................................................. 28 

Figure 3.16 Handbook Stamp Brief ...................................................................... 29 

Figure 3.17 Finalized Stamp Design ..................................................................... 30 

Figure 3.18 Brief Indofood Tomato BBQ Sauce  ................................................. 31 

Figure 3.19 Composing Food Layout ................................................................... 32 

Figure 3.20 Alternative Label Design ................................................................... 33 

Figure 3.21 Mockup of Alternative Label Design ................................................ 33 

Figure 3.22 Exploration Wild West Design .......................................................... 34 

Figure 3.23 Alternative Wild West Label Design ................................................. 35 

Figure 3.24 Revised Wild West Label Design ...................................................... 36 

Figure 3.25 Narrowed Color Palette ..................................................................... 37 

Figure 3.26 Updated Label Design ....................................................................... 38 

Figure 3.27 Finalized Tomato BBQ Sauce Label Design ..................................... 39 

Figure 3.28 Wuling Handbook Briefs ................................................................... 40 

Figure 3.29 Moodboard Booklet ........................................................................... 41 



 

 

xii 
Designing Key Visual …, Benedicta Sari Vita Suwanto, Universitas Multimedia Nusantara 

  

Figure 3.30 Initial Handbook Design .................................................................... 42 

Figure 3.31 Wuling Air EV Booklet Design Example  ........................................ 42 

Figure 3.32 Revised Wuling Handbook Design ................................................... 43 

Figure 3.33 Editing LED Color ............................................................................. 44 

Figure 3.34 LED Color Initial Layout .................................................................. 45 

Figure 3.35 LED Color Revised Layout ............................................................... 45 

Figure 3.36 Color Revised Alternative Layout ..................................................... 46 

Figure 3.37 Seat Detail Spread.............................................................................. 47 

Figure 3.38 Senior Graphic Designer Key Visual ................................................ 48 

Figure 3.39 Graphic Designer Key Visual ............................................................ 49 

Figure 3.40 Shape Breakdown for Key Visual ..................................................... 50 

Figure 3.41 Layout First Art Direction Key Visual .............................................. 52 

Figure 3.42 Initial Design Graphic Designer Key Visual ..................................... 54 

Figure 3.43 Revised Design Second Art Direction Key Visual ............................ 55 

Figure 3.44 Product Display of Second Art Direction Key Visual ....................... 55 

Figure 3.45 Geometric Parentheses Second Art Direction Key Visual ................ 56 

Figure 3.46 Revised Geometric Parentheses Second Art Direction Key Visual  . 57 

Figure 3.47 Finalized Key Visuals ........................................................................ 57 

Figure 3.48 Instagram Story of Second Art Direction Key Visual ....................... 58 

Figure 3.49 Instagram Story of First Art Direction Key Visual ........................... 59 

Figure 3.50 Finalized Instagram Story Key Visual ............................................... 60 

Figure 3.51 Logo Exploration ............................................................................... 62 

Figure 3.52 Dynamic Branding Logo ................................................................... 63 

Figure 3.53 Pixelated Logo Exploration ............................................................... 64 

Figure 3.54 Alternative Logo Exploration ............................................................ 65 

Figure 3.55 Logo Layout Exploration ................................................................... 65 

Figure 3.56 Logo Exploration with Reference ...................................................... 66 

Figure 3.57 Selected Logo Supergraphic Exploration .......................................... 67 

Figure 3.58 Key Visual Exploration ..................................................................... 67 

Figure 3.59 Key Visual Initial Layout .................................................................. 68 

Figure 3.60 Key Visual Revised Layout ............................................................... 69 

Figure 3.61 Mockup and Pitch Deck Presentation ................................................ 70 

Figure 3.62 Jewelry Tag Mockup ......................................................................... 71 

Figure 3.63 Jewelry Tag Mockup Alternative Design .......................................... 72 

Figure 3.64 Storefront Mockup ............................................................................. 73 

Figure 3.65 Finalized Pitch Deck Presentation ..................................................... 73 

 

 

 

 

  



 

 

xiii 
Designing Key Visual …, Benedicta Sari Vita Suwanto, Universitas Multimedia Nusantara 

  

LIST OF APPENDICES 

 

Appendice A MBKM 01 Cover Letter................................................................. xiv 

Appendice B MBKM 02 Card ............................................................................. xiv 

Appendice C Daily Task MBKM 03 .................................................................. xivi 

Appendice D Internship Agreement Contract .................................................... xivii 

Appendice E Report Verification Form MBKM 04 ........................................... xliii 

Appendice F Internship Counseling Meeting Form ............................................ xliv 

Appendice G Turnitin Report............................................................................... xlv 

Appendice H Internship Final Work ................................................................... xlvi 

 

 

 

 

 

 

 

 

 

 

 


