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PERANCANGAN MEDIA DIGITAL UNTUK KEGIATAN 

PROMOSI PRODUK PADA PT BANK OCBC NISP Tbk 

 (Andrea Vedrianca) 

ABSTRAK 
 

Mahasiswa perlu menjalani magang sebagai persiapan menghadapi dunia 
profesional, membantu mengatasi kesenjangan antara pengetahuan teoritis 
dan kondisi kerja lapangan. Magang memberikan kontribusi dalam 
pengalaman, pengembangan soft skill dan hard skill, membangun relasi, 
mengeksplorasi passion, menciptakan peluang karir, dan menjalin hubungan 
positif antara universitas dan dunia bisnis. Dalam era digital, peran desainer 
grafis menjadi krusial dalam membentuk identitas perusahaan. PT Bank 
OCBC NISP Tbk, sebagai perusahaan sektor perbankan, menawarkan 
peluang magang kepada mahasiswa Desain Komunikasi Visual, 
mempertimbangkan pertimbangan karir masa depan dan potensi keterampilan 
saat ini. Penulis memilih PT Bank OCBC NISP Tbk karena beragam produk 
yang memerlukan gaya desain yang berbeda. Magang berlangsung selama 
640 jam, diharapkan dapat mengembangkan soft skill dan hard skill serta 
memberikan pengalaman berharga untuk karir di industri desain komunikasi 
visual. 
 
Kata kunci: magang, promosi, PT Bank OCBC NISP Tbk 
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DIGITAL MEDIA DESIGN FOR PRODUCT PROMOTION 

ACTIVITIES AT PT BANK OCBC NISP Tbk 

(Andrea Vedrianca) 

ABSTRACT (English) 
 

Students need to undertake internships as preparation for the professional 
world, helping to overcome the gap between theoretical knowledge and field 
work conditions. Internships contribute to experience, development of soft 
skills and hard skills, building relationships, exploring passions, creating 
career opportunities, and establishing positive relationships between the 
university and the business world. In the digital era, the role of graphic 
designers is crucial in shaping a company's identity. PT Bank OCBC NISP 
Tbk, as a banking sector company, offers internship opportunities to Visual 
Communication Design students, taking into account future career 
considerations and current skill potential. The author chose PT Bank OCBC 
NISP Tbk because of the variety of products that require different design 
styles. The internship lasts for 640 hours, is expected to develop soft skills 
and hard skills and provide valuable experience for a career in the visual 
communication design industry. 
 
Keywords: internship, promotion, PT Bank OCBC NISP Tbk 
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