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PERANCANGAN DESAIN BANNER PROMOSI 

UNTUK MEREK EXECUTIVE DI 

PT DELAMIBRANDS KHARISMA BUSANA 

 Eduardo Francisco Chandra 

ABSTRAK 

 

Dalam rangka memenuhi program internship track 1, penulis melaksanakan 

magang selama satu semester atau setara dengan 640 jam kerja di PT 

Delamibrands Kharisma Busana sebagai Graphic Designer Intern. Penulis 

bertugas untuk mendesain berbagai media untuk promosi digital, diantaranya 

desain web banner, marketplace banner, media sosial, voucher dan lainnya. 

Penulis memilih tempat magang di PT Delamibrands Kharisma Busana 

dengan tujuan ingin merasakan lingkungan bekerja di perusahaan industri 

fashion skala besar. Tidak hanya itu, karena tren desain di industri fashion 

terus berubah dengan cepat, penulis ingin menantang diri untuk mengasah 

kemampuan dalam desain yang fleksibel dan beragam. Dengan demikian, 

pembelajaran yang didapatkan penulis selama melaksanakan program 

magang di PT Delamibrands Kharisma Busana adalah hard skill yang 

berkembang seperti pengunaan software desain yang semakin lancar, 

diantaranya penggunaan adobe premiere, adobe photoshop, adobe illustrator 

dan adobe lightroom. Dan juga soft skill penulis meningkat seperti time 

management, teamwork, perhatian terhadap detail kecil dan komunikasi. 

 

Kata kunci: Magang, Desainer Grafis, Fashion, Banner 
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PROMOTIONAL BANNER DESIGN 

FOR EXECUTIVE BRANDS AT 

PT DELAMIBRANDS KHARISMA BUSANA 

Eduardo Francisco Chandra 

 

ABSTRACT (English) 

 

In order to fulfill the track 1 internship program, the author carried out an 

internship for one semester or the equivalent of 640 working hours at PT 

Delamibrands Kharisma Busana as an Intern Graphic Designer. The author 

is tasked with designing various media for digital promotions, including web 

banner designs, marketplace banners, social media, vouchers and others. The 

author chose an internship at PT Delamibrands Kharisma Busana with the 

aim of wanting to experience the working environment in a large-scale 

fashion industry company. Not only that, because design trends in the fashion 

industry continue to change rapidly, the author wants to challenge himself to 

hone his skills in flexible and diverse design. Thus, the learning that the 

author gained while carrying out the internship program at PT Delamibrands 

Kharisma Busana was hard skills that developed such as increasingly smooth 

use of design software, including the use of Adobe Premiere, Adobe 

Photoshop, Adobe Illustrator and Adobe Lightroom. And the writer’s soft 

skills also increase, such as time management, teamwork, attention to small 

details and communication. 

 

 

Keywords: Internship, Graphic Designer, Fashion, Banner 
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