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PERANCANGAN EMPLOYER BRANDING UNTUK SCBD DI 

MAIKA COLLECTIVE STUDIO  

 (Michael Andrey Reynardi Adiwarsito) 

ABSTRAK 

 

Penulis melaksanakan magang di Maika Collective Studio. Maika menjadi 

tempat yang dipilih penulis karena luaran kreatif dihasilkan bervariasi. Maika 

merupakan sebuah agensi desain yang berfokus untuk menciptakan inovasi 

dan standar baru di industri kreatif. Dalam prosesnya, penulis pun dituntut 

untuk selalu mengeksplor pendekatan dan ide-ide baru dalam mengeksekusi 

sebuah projek. Penulis terlibat aktif dalam proses riset, ideation, pitching, 

hingga perancangan luaran desain. Secara khusus, penulis terlibat dalam 

eksplorasi konsep, perancangan grafis identitas visual, perancangan 

deliverables untuk klien, dan pembuatan visual playbook. Selama proses 

tersebut penulis menemukan kendala dalam manajemen waktu, penyesuaian 

level luaran yang dihasilkan, dan keteraturan dalam bekerja. Dengan bantuan 

rekan-rekan di Maika, penulis dapat menyelesaikan kendala tersebut dengan 

memperluas referensi desain dan disiplin terhadap detail pekerjaan masing-

masing. Selain itu, selalu berdiskusi dan berkomunikasi juga membantu 

penulis mengatasi kendala-kendala tersebut. Oleh karena itu, pengalaman 

magang di Maika Collective secara tidak langsung meningkatkan hardskill 

sekaligus softskill penulis. 

 

Kata kunci: Graphic Design Intern, branding, Maika Collective 

 

  



 

 

ix 
 

Perancangan Employer Branding…, Michael Andrey Reynardi, Universitas Multimedia Nusantara 

EMPLOYER BRANDING DESIGN FOR SCBD AT MAIKA 

COLLECTIVE STUDIO 

(Michael Andrey Reynardi Adiwarsito) 

 

ABSTRACT (English) 

 

The author conducted an internship at Maika Collective Studio. Maika is the 

place chosen by the author because the creative output produced is varied. 

Maika is a design agency that focuses on creating innovation and new 

standards in the creative industry. In the process, the author is required to 

always explore new approaches and ideas in executing a project. The author 

is actively involved in the process of research, ideation, pitching , and 

designing the design output. Specifically, the author was involved in concept 

exploration, visual identity graphic design, designing deliverables for clients, 

and creating visual playbooks. During the process, the author found obstacles 

in time management, adjusting the level of output produced, and regularity 

in work. With the help of colleagues at Maika, the author was able to 

overcome these obstacles by expanding design references and being 

disciplined about the details of each job. In addition, always discussing and 

communicating also helped the author overcome these obstacles. Therefore, 

the internship experience at Maika Collective indirectly improves the author's 

hard skills as well as soft skills. 

 

Keywords: Graphic Design Intern, branding, Maika Collective 
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