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PERANCANGAN KONTEN MEDIA SOSIAL INSTAGRAM

DI NYNE CREATIVE AGENCY

(Laurentia Aurellia Liugiarto)

ABSTRAK

Hidup manusia tak lepas dari proses belajar dan adaptasi, termasuk dalam
dunia media sosial yang berkembang pesat. Desain menjadi aspek penting
dalam menarik perhatian dan menciptakan konten yang relatable. Untuk
meningkatkan kemampuan desain, dilakukan magang di Nyne Creative
Agency, sebuah perusahaan kreatif yang fokus pada branding, social media
handling, dan web development. Di Nyne Creative Agency, beberapa hal
yang dipelajari meliputi produksi konten menarik dan sesuai dengan branding
setiap brand, serta beradaptasi dengan kebutuhan brand yang berbeda.
Pengalaman ini diharapkan dapat menciptakan pribadi yang fleksibel, cepat
beradaptasi, dan gigih dalam dunia kerja yang kompetitif. Nyne Creative
Agency dipilih sebagai tempat magang karena ingin mendapatkan
pengalaman dalam produksi konten dan belajar beradaptasi dengan
kebutuhan berbagai brand. Penulis juga ingin belajar membuat berbagai
desain, seperti Instagram feeds, Instagram story, packaging, dan printables.
Beberapa brand yang dikelola oleh Nyne Creative Agency antara lain
Doopser, KuruBaby, AyoKenalin, Indotool, Motential, Hidangan Baru,
Warung Leko, Tana Ristorante, Road Bike Hunter, dan lainnya. Selama
melakukan magang, terdapat beberapa kendala seperti revisi yang banyak dan
kesulitan untuk memahami brief pada awal mendesain. Namun, dengan
mengomunikasikan brief dan revisi dengan rekan kerja, kedua kendala ini
lebih mudah untuk ditanggulangi.

Kata kunci: desain, magang, creative agency, media sosial
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INSTAGRAM SOCIAL MEDIA CONTENT DESIGN

AT NYNE CREATIVE AGENCY

(Laurentia Aurellia Liugiarto)

ABSTRACT (English)

Human life cannot be separated from the process of learning and adaptation,
including in the rapidly developing world of social media. Design is an
important aspect in attracting attention and creating relatable content. To
improve design skills, an internship was carried out at Nyne Creative Agency,
a creative company that focuses on branding, social media handling and web
development. At Nyne Creative Agency, several things learned include
producing interesting content that suits each brand's branding, as well as
adapting to the needs of different brands. This experience is expected to
create a person who is flexible, adaptable and persistent in the competitive
world of work. Nyne Creative Agency was chosen as an internship place
because they wanted to gain experience in content production and learn to
adapt to the needs of various brands. The author also wants to learn to make
various designs, such as Instagram feeds, Instagram stories, packaging, and
printables. Some of the brands managed by Nyne Creative Agency include
Doopser, KuruBaby, AyoKenalin, Indotool, Motential, Dapur Baru, Warung
Leko, Tana Ristorante, Road Bike Hunter, and others. During the internship,
there were several obstacles such as lots of revisions and difficulty
understanding the brief at the beginning of the design. However, by
communicating briefs and revisions with colleagues, these two obstacles are
easier to overcome.

Keywords: design, internship, creative agency, social media
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