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PERANCANGAN MEDIA SOSIAL 

NABEL SAKHA GROUP 

 Hadi Suryatantra 

ABSTRAK 

 

Kampus Merdeka merupakan program syarat kelulusan pada Universitas 

Multimedia Nusantara. Program Kampus Merdeka berjalan selama 6 bulan 

yang dimana penulis mengambil kesempatan magang pada perusahaan PT. 

Nabel Sakha Gemilang. PT. Nabel Sakha Gemilang merupakan perusahaan 

distributor yang bergerak dalam industri pelumas di Indonesia. PT. Nabel 

Sakha Gemilang berdiri pada tahun 2006 di Tangerang dan berkomitmen 

untuk mendirstribusikan produk-produk oil yang berkualitas dengan cara dan 

solusi praktis.  Penulis ditempatkan pada divisi Marketing dan berkeja 

dibawah supervisor sebagai graphic designer. Penulis melaksanakan program 

magang merdeka selama 6 bulan dan tertanggung jawab dalam pembuatan 

konten sosial media dan fisik dari PT. Nabel Sakha Gemilang. Penulis 

ditugaskan untuk membantu PT. Nabel Sakha Gemilang dalam memperluas 

jangkauan dari target pasar dan membangun citra perusahaan. Penulis 

mendapatkan pengalaman kerjasama dalam dunia professional, 

berkomunikasi dalam tim, dan bersosialisasi dalam dunai kerja. Selama 6 

bulan magang di PT. Nabel Sakha Gemilang, penulis memiliki kesempatan 

untuk terlibat dalam berbagai proyek penting perusahaan. Hal membantu 

penulis untuk memahami tentang industri pelumas dan memperkaya 

pengalaman profesionalnya. Dengan demikian, magang ini menjadi media 

wawasan tentang dunia kerja serta media pelatih kemampuan adaptasi serta 

kontribusi aktif penulis dalam lingkungan kerja. 

 

Kata kunci: Marketing, Content Creator, Professionalisme, PT. Nabel Sakha 

Gemilang, dan Kampus Merdeka 
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SOCIAL MEDIA DESIGN 

NABEL SAKHA GROUP 

(Hadi Suryatantra) 

 

ABSTRACT (English) 

 

Independent Campus is a graduation requirement program at Multimedia 

Nusantara University. The Independent Campus program runs for 6 months 

during which the author takes the opportunity to do an internship at the 

company PT. Nabel Sakha Gemilang. PT. Nabel Sakha Gemilang is a 

distributor company operating in the lubricant industry in Indonesia. PT. 

Nabel Sakha Gemilang was founded in 2006 in Tangerang and is committed 

to distributing quality oil products using practical methods and solutions. The 

author is placed in the Marketing division and works under a supervisor as a 

graphic designer. The author carried out an independent internship program 

for 6 months and was responsible for creating social media and physical 

content from PT. Nabel Sakha Gemilang. The author was assigned to assist 

PT. Nabel Sakha Gemilang in expanding the reach of the target market and 

building the company image. The author gained experience of collaboration 

in the professional world, communicating in teams, and socializing in the 

world of work. During 6 months internship at PT. Nabel Sakha Gemilang, the 

writer has had the opportunity to be involved in various important company 

projects. This helps the author to understand the lubricant industry and 

enriches his professional experience. In this way, this internship becomes a 

medium for insight into the world of work as well as a medium for training 

adaptability skills and the author's active contribution in the work 

environment 

 

Keywords: Marketing, Content Creator, Professionalism, PT. Nabel Sakha   

Gemilang, dan  Campus Merdeka   
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