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PERANCANGAN DESAIN MEDIA SOSIAL VET CARE
DI KALMAN MARKETING AGENCY

Lorenza Monica

ABSTRAK

Perkembangan era digital semakin berkembang dimasa kini dan
semuanya telah dimudahkan dengan adanya media sosial berserta
internet. internet memiliki peran penting dalam dunia pemasaran dan
memiliki beberapa daya tarik serta keunggulan bagi para konsumen
maupun organisasi. Dampak dari kemajuan teknologi dan internet
adalah kemunculan media sosial yang berperan krusial dalam strategi
pemasaran digital karena bisa meningkatkan brand awareness.
Mahasiswa Desain Komunikasi Visual memiliki banyak peluang dalam
dunia digital marketing. Hal ini dapat dikembangkan dalam masa
perkuliahan yakni program kerja magang. Penulis memilih Kalman
Marketing Agency sebagai tempat kerja magang karena penulis ingin
merasakan pengalaman kerja di agensi yang melayani berbagai macam
brand terutama pada brand-brand besar yang berada di Bali. Melihat
kesempatan yang diberikan, Kalman Marketing Agency yang
menjadikan penulis sebagai graphics design intern, sehingga menjadi
peluang bagi penulis untuk menangani desain pada beberapa brand besar
yang berada di Bali.

Kata kunci: Digital Marketing, Magang, Kalman Marketing Agency
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VET CARE MEDIA SOCIAL DESIGN
AT KALMAN MARKETING AGENCY

Lorenza Monica

ABSTRACT (English)

The development of the digital era is growing today and everything has
been facilitated by the existence of social media along with the internet.
the internet has an important role in the world of marketing and has
several attractions and advantages for consumers and organizations.
The impact of technological advances and the internet is the emergence
of social media which plays a crucial role in digital marketing strategies
because it can increase brand awareness. Visual Communication Design
students have many opportunities in the world of digital marketing. This
can be developed during the lecture period, namely the internship
program. The author chose Kalman Marketing Agency as an internship
because the author wanted to experience working at an agency that
serves various brands, especially big brands in Bali. Seeing the
opportunity given, Kalman Marketing Agency made the author as a
graphic design intern, so it became an opportunity for the author to
handle designs for several big brands in Bali.

Keywords: Digital Marketing, Internship, Kalman Marketing Agency
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