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PERANCANGAN MEDIA PROMOSI HOTMEN 

DI HW GROUP INDONESIA 

 (Natasza Ramadhani) 

ABSTRAK 

 

HW Group merupakan perusahaaan yang bergerak di bidang industri hiburan 

di Indonesia yang dipilih penulis sebagai tempat melakukan program kerja 

magang selama 4 bulan. HW Group dipilih  karena keteratrikan penulis 

dengan dunia musik dan hiburan. Di HW Group, penulis bekerja sebagai 

desainer grafis untuk brand-brand yang dimiliki HW Group. Penulis mulai 

masuk ke dalam Divisi Night Club, lalu berganti ke Divisi Corporates, dan 

terakhir di Divisi Upcoming & Others. Dalam Divisi Upcoming & Others, 

penulis banyak merancang proyek-proyek untuk Hotmen. Secara garis besar, 

penulis merancang media promosi Hotmen, berupa photo edits untuk IG 

Feeds dan cover IG Reels, flyer promosi menu, flyer perayaan tahunan, flyer 

pengumuman, dan media untuk kebutuhan event Hotmen. Selama 

melaksanakan program magang, penulis belajar membiasakan diri dengan 

alur kerja perusahaan yang cenderung cepat. Penulis mulai beradaptasi untuk 

melakukan tata letak elemen desain dengan lebih luwes dan tepat. Selain itu 

peningkatan kecepatan mendesain, penulis juga mempelajari soft skill baru 

yang membantu penulis menjalani dunia kerja di masa yang akan datang.  

 

Kata kunci: Desainer grafis, Magang, HW Group 
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DESIGNING HOTMEN PROMOTION MEDIA 

AT HW GROUP INDONESIA 

(Natasza Ramadhani) 

ABSTRACT (English) 

 

HW Group is a company operating in the entertainment industry in Indonesia 

which the author chose as a place to carry out an internship program for 4 

months. HW Group was chosen because of the author's interest in the world 

of music and entertainment. At HW Group, the author works as a graphic 

designer for various brands owned by HW Group. The author started to enter 

the Night Club Division, then moved to the Corporates Division, and finally 

to the Upcoming & Others Division. In the Upcoming & Others Division, the 

author designs many projects for Hotmen. In general, the author designed 

Hotmen promotional media, in the form of photo edits for IG Feeds and IG 

Reels covers, promotional menu flyers, annual celebration flyers, 

announcement flyers, and media for Hotmen event needs. While carrying out 

the internship program, the author learned to get used to the company's work 

flow which tends to be fast. Author is starting to adapt to layout design 

elements more flexibly and precisely. Apart from increasing the speed of 

designing, the author also learns new soft skills that will help author navigate 

the working world in the future. 

 

Keywords: Graphic designer, Internship, HW Group 
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