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PERANCANGAN MEDIA PROMOSI LOOMLOOMA UNTUK
MENDORONG MASYARAKAT MENINGKATKAN FASHION

SUSTAINABILITY DI INDONESIA

(Jacqueline Kelly Setiawan)

ABSTRAK

Keberlanjutan fesyen merupakan sebuah upaya dalam industri fesyen untuk
mulai mengurangi dampak lingkungan seperti limbah tekstil yang
meningkat dengan memproduksi pakaian dengan memperhatikan cara
produksi agar etis dan tidak mengancam lingkungan. Dengan adanya
LoomLooma sebagai platform penghubung antar pemasok tekstil ramah
lingkungan dan pemilik bisnis fesyen lokal, mampu membantu para pemilik
bisnis fesyen teredukasi dan memperoleh tekstil ramah lingkungan dengan
lebih aman dan mudah. Untuk menyebarluaskan kehadiran LoomLooma
maka dibutuhkan promosi terutama di media sosial yang terdiri dari
Instagram feeds, Instagram story. Proyek promosi lain berupa iklan situs
web banner, iklan youtube dan desain booth untuk LoomLooma. Oleh
karena itu penulis merancang media promosi brand LoomLooma sebagai
jembatan bagi para bisnis fesyen lokal untuk mengakses sekaligus
meningkatkan kesadaran masyarakat untuk mulai menerapkan keberlanjutan
fesyen. Metode perancangan akan menggunakan teori Robin Landa dalam
bukunya “Advertising by Design: Generating and Designing Creative Ideas
Across Media” (2021) dengan mengumpulkan data secara kualitatif melalui
wawancara, FGD (focus group discussion) dan studi pustaka.

Kata kunci: Keberlanjutan fesyen, LoomLooma, bisnis fesyen lokal, media
promosi, MBKM, Kewirausahaan
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LOOMLOOMA PROMOTIONAL MEDIA DESIGN TO

ENCOURAGE THE COMMUNITY TO IMPROVE FASHION

SUSTAINABILITY IN INDONESIA

(Jacqueline Kelly Setiawan)

ABSTRACT

Fashion sustainability is an effort in the fashion industry to start reducing
environmental impacts such as increasing textile waste by producing
clothing by paying attention to production methods so that they are ethical
and do not threaten the environment. With LoomLooma as a connecting
platform between sustainable textile suppliers and local fashion business
owners, are able to help fashion business owners become educated and
obtain sustainable textiles more safely and easily. To spread the presence of
LoomLooma, promotion is needed, especially on social media consisting of
Instagram feeds, Instagram stories. Other promotional projects include
website banner ads, YouTube ads and booth design for LoomLooma.
Therefore, the author designed promotional media for the LoomLooma
brand as a bridge for local fashion businesses to access and increase public
awareness to start implementing sustainable fashion. The development
project will use Robin Landa's theory in her book "Advertising by Design:
Generating and Designing Creative Ideas Across Media” (2021) by
collecting qualitative data through interviews, FGD (focus group
discussion) and literature study.

Keywords: Fashion sustainability, LoomLooma, local fashion business,
promotional media, MBKM, Entrepreneurship
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