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PERANCANGAN DESAIN IDENTITAS BRAND BHUMI DAYA

DAN PT BUDAYA PARIWISATA INDONESIA

(Riani Keristendy)

ABSTRAK

Bali merupakan salah satu provinsi di Indonesia yang dijadikan destinasi
wisata paling diminati oleh banyak wisatawan, baik lokal maupun
mancanegara. Salah satu daya tarik dari Bali adalah budayanya. Meskipun
begitu, masih banyak destinasi wisata indah di Indonesia yang belum
dikenal dan memiliki pengunjung yang sedikit, seperti desa wisata. Oleh
karena itu, Bhumi Daya dirancang untuk memudahkan wisatawan dalam
memesan akomodasi di sekitar desa-desa wisata dan bertujuan memberikan
pengalaman budaya yang autentik. Metode yang digunakan dalam
perancangan identitas brand Bhumi Daya adalah Designing Brand Identity
dari Alina Wheeler (2013). Metode pengumpulan data yang dipakai adalah
kualitatif dan kuantatif, berupa studi eksisting dan kuesioner.

Kata kunci: budaya, desa wisata, identitas merek
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DESIGNING BRAND IDENTITY OF BHUMI DAYA AND PT

BUDAYA PARIWISATA INDONESIA

(Riani Keristendy)

ABSTRACT (English)

Bali is one of many provinces in Indonesia that has been widely known as
popular tourism destination for many tourists, both locals and foreigners.
One of many factors of Bali’s attractions is its culture. However, there are
still many beautiful tourism destinations in Indonesia that still not widely
known yet and has little visitors, tourism village as an example. Thus,
Bhumi Daya is designed to help tourists to book accomodations around
Indonesia’s tourism villages with the goal to give them authentic cultural
experiences. Design process method that is used in designing Bhumi Daya’s
brand identity is Designing Brand Identity by Alina Wheeler (2013). The
instruments that were used are qualitative and quantitative methodology,
which involves study case and questionairre.

Keywords: culture, tourism village, brand identity
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