DAFTAR PUSTAKA

ARTIKEL

Dimitris Bertsimas, Adam J. Mersereau (2007). A Learning Approach for
Interactive Marketing to a Customer Segment.
https://doi.org/10.1287/opre.1070.0427

Grant Blank (2013). Who Creates Content?: Stratification and content creation on
the Internet. https://doi.org/10.1080/1369118X.2013.777758

Jennifer Rowley (2010). Understanding digital content marketing.
https://doi.org/10.1362/026725708X325977

BUKU

Anang Firmansyah & Didin Fatihudin (2019). Pemasaran Jasa (Strategi,
Mengukur Kepuasan Dan Loyalitas Pelanggan).
https://books.google.co.id/books?hl=id& Ir=&id=txyPDWAAQBAJ&oi=fnd&pg=
PR5&dg=firmansyah+2019+pemasaran&ots=Z32zKtpk0OW&sig=ecOJRIpoBo0dt
H5uJZopazKrZxI&redir_esc=y#v=onepage&q=Ffirmansyah%202019%20pemasa
ran&f=false

Kotler P., Keller K.L., Koshy A., Jha M. (2013). Marketing management: a South
Asian perspective. https://repository.iimb.ac.in/handle/2074/12344

Philip Allmendinger (2017). Planning Theory.
https://books.google.co.id/books?hl=en&Ir=&id=rINKEAAAQBAJ&oi=fnd&pg
=PR1&dg=planning+theory& ots=2HR8fHxKvS&sig=lefoHg3-
4D3U4iqUALYyX3WEhCuA&redir_esc=y#v=onepage&qg=planning%20theory&f
=false

JURNAL

C. Whan Park, Bernard J. Jaworski, and Deborah J. Maclnnis (1986). Strategic
Brand Concept-Image Management.
https://doi.org/10.1177/002224298605000401

Errika Dwi Setya Watie (2016). Komunikasi dan Media Sosial (Communications
and Social Media). http://dx.doi.org/10.26623/themessenger.v3i2.270

Joélle Swart (2021). Experiencing Algorithms: How Young People Understand,
Feel About, and Engage With Algorithmic News Selection on Social Media.
https://doi.org/10.1177/20563051211008828

Vamsi K. Kanuri, Yixing Chen, and Shrihari Sridhar (2018). Scheduling Content
on Social Media: Theory, Evidence, and Application.
https://doi.org/10.1177/0022242918805411

C. Whan Park, Bernard J. Jaworski, and Deborah J. Maclnnis (1986). Strategic
Brand Concept-Image Management.
https://doi.org/10.1177/002224298605000401

54

Aktivitas Marketing Intern (Social Media) di Pt. Alpha Inovasi Maxima, Miska Khalifa Saldian, Universitas

Multimedia Nusantara


https://doi.org/10.1287/opre.1070.0427
https://doi.org/10.1080/1369118X.2013.777758
https://doi.org/10.1362/026725708X325977
https://books.google.co.id/books?hl=id&lr=&id=txyPDwAAQBAJ&oi=fnd&pg=PR5&dq=firmansyah+2019+pemasaran&ots=Z32zKtpk0W&sig=ec0JRlpoBo0dtH5uJZopazKrZxI&redir_esc=y#v=onepage&q=firmansyah%202019%20pemasaran&f=false
https://books.google.co.id/books?hl=id&lr=&id=txyPDwAAQBAJ&oi=fnd&pg=PR5&dq=firmansyah+2019+pemasaran&ots=Z32zKtpk0W&sig=ec0JRlpoBo0dtH5uJZopazKrZxI&redir_esc=y#v=onepage&q=firmansyah%202019%20pemasaran&f=false
https://books.google.co.id/books?hl=id&lr=&id=txyPDwAAQBAJ&oi=fnd&pg=PR5&dq=firmansyah+2019+pemasaran&ots=Z32zKtpk0W&sig=ec0JRlpoBo0dtH5uJZopazKrZxI&redir_esc=y#v=onepage&q=firmansyah%202019%20pemasaran&f=false
https://books.google.co.id/books?hl=id&lr=&id=txyPDwAAQBAJ&oi=fnd&pg=PR5&dq=firmansyah+2019+pemasaran&ots=Z32zKtpk0W&sig=ec0JRlpoBo0dtH5uJZopazKrZxI&redir_esc=y#v=onepage&q=firmansyah%202019%20pemasaran&f=false
https://repository.iimb.ac.in/handle/2074/12344
https://books.google.co.id/books?hl=en&lr=&id=rJNKEAAAQBAJ&oi=fnd&pg=PR1&dq=planning+theory&ots=2HR8fHxKvS&sig=IefoHg3-4D3U4iqUA1yX3WEhCuA&redir_esc=y#v=onepage&q=planning%20theory&f=false
https://books.google.co.id/books?hl=en&lr=&id=rJNKEAAAQBAJ&oi=fnd&pg=PR1&dq=planning+theory&ots=2HR8fHxKvS&sig=IefoHg3-4D3U4iqUA1yX3WEhCuA&redir_esc=y#v=onepage&q=planning%20theory&f=false
https://books.google.co.id/books?hl=en&lr=&id=rJNKEAAAQBAJ&oi=fnd&pg=PR1&dq=planning+theory&ots=2HR8fHxKvS&sig=IefoHg3-4D3U4iqUA1yX3WEhCuA&redir_esc=y#v=onepage&q=planning%20theory&f=false
https://books.google.co.id/books?hl=en&lr=&id=rJNKEAAAQBAJ&oi=fnd&pg=PR1&dq=planning+theory&ots=2HR8fHxKvS&sig=IefoHg3-4D3U4iqUA1yX3WEhCuA&redir_esc=y#v=onepage&q=planning%20theory&f=false
https://doi.org/10.1177/002224298605000401
http://dx.doi.org/10.26623/themessenger.v3i2.270
https://doi.org/10.1177/20563051211008828
https://doi.org/10.1177/0022242918805411
https://doi.org/10.1177/002224298605000401

Website

Jumlah pengguna media sosial di seluruh dunia (Databoks)
https://databoks.katadata.co.id/datapublish/2023/02/07/pertumbuhan-
melambat-jumlah-pengguna-media-sosial-global-capai-476-miliar-
hingga-awal-2023

Jumlah pengguna media sosial di Indonesia (Wearesocial).
https://wearesocial.com/id/blog/2024/01/digital-2024-5-billion-social-
media-users/

Media sosial yang dipakai oleh Masyarakat indonesia (Databoks).
https://databoks.katadata.co.id/datapublish/2024/03/01/ini-media-
sosial-paling-banyak-digunakan-di-indonesia-awal-2024

55

Aktivitas Marketing Intern (Social Media) di Pt. Alpha Inovasi Maxima, Miska Khalifa Saldian, Universitas

Multimedia Nusantara


https://databoks.katadata.co.id/datapublish/2023/02/07/pertumbuhan-melambat-jumlah-pengguna-media-sosial-global-capai-476-miliar-hingga-awal-2023
https://databoks.katadata.co.id/datapublish/2023/02/07/pertumbuhan-melambat-jumlah-pengguna-media-sosial-global-capai-476-miliar-hingga-awal-2023
https://databoks.katadata.co.id/datapublish/2023/02/07/pertumbuhan-melambat-jumlah-pengguna-media-sosial-global-capai-476-miliar-hingga-awal-2023
https://wearesocial.com/id/blog/2024/01/digital-2024-5-billion-social-media-users/
https://wearesocial.com/id/blog/2024/01/digital-2024-5-billion-social-media-users/
https://databoks.katadata.co.id/datapublish/2024/03/01/ini-media-sosial-paling-banyak-digunakan-di-indonesia-awal-2024
https://databoks.katadata.co.id/datapublish/2024/03/01/ini-media-sosial-paling-banyak-digunakan-di-indonesia-awal-2024

	DAFTAR PUSTAKA
	ARTIKEL
	BUKU
	JURNAL
	Website


