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Endru Favian Hidayat 
 

ABSTRAK 

 
PT. Indas Kimia Mandiri didirikan pada tahun 2017 dengan modal PMDN ( Pemilik Modal 

Dalam Negri). Dengan adanya permintaan pasar terkait produk bahan baku (Raw Material) 

serta bahan penunjang (Additive) untuk proses industri di Indonesia khususnya industry: 

polimer, plastic, cat solvent base, cat water base, tinta, rubber, addesive dan home care. PT. 

Indas Kimia Mandiri dapat memenuhi permintaan tersebut, dalam pemenuhan permintaan dari 

customer. 

Penulis telah melaksanakan praktek kerja magang dalam kurung waktu 800 jam di PT. 

Indas Kimia Mandiri dan ditempatkan pada bagian marketing. Selama melaksanakan praktek 

kerja magang penulis memonitor pengetahuan produk dan berupaya meningkatkan penjualan 

di PT. Indas Kimia Mandiri. 

Dari hasil pelaksanaan praktek kerja magang diharapkan penulis mendapatkan 

pembelajaran serta pengalaman dari hasil kegiatan kerja magang dapat bermanfaat bagi 

penulis sebagai bekal dalam menjalani kehidupan dunia pekerjaan di kedepanya. 

Kata kunci: Industri Kimia, Marketing, Product Knowledge, Peningkatan Penjualan 



MONITORING PRODUCT KNOWLEDGE IN THE MARKETING 

SECTION TO INCREASE SALES GROWTH AT PT. INDAS KIMIA 

MANDIRI 

Endru Favian Hidayat 
 

ABSTRACT (English) 

 

PT. Indas Kimia Mandiri was founded in 2017 with PMDN capital (Domestic Capital 

Owners). With the existence of market demand related to raw material products (Raw 

Materials) and supporting materials (Additives) for industrial processes in Indonesia, 

especially industries: polymers, plastics, solvent base paints, water base paints, inks, rubber, 

additive and home care. PT. Indas Kimia Mandiri can fulfill this request, in fulfilling requests 

from customers. 

The author has carried out an apprenticeship practice within 800 hours at PT. Indas 

Kimia Mandiri and placed in the marketing department. While carrying out the internship the 

author monitors product knowledge and seeks to increase sales at PT. Indas Kimia Mandiri. 

From the results of the implementation of apprenticeship practices, it is hoped that the 

writer will get learning and experience from the results of the internship activities which can 

be useful for the writer as a provision in living life in the world of work in the future. 
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