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PERAN MARKETING COMMUNICATION DALAM 

DEPARTEMEN BUSINESS DEVELOPMEN PT. ANDALAN 

DUTA EKA NUSANTARA 

Grady Nathanael Purwanto 

ABSTRAK 

 PT. Andalan Duta Eka Nusantara atau yang lebih dikenal dengan Aden 
Indonesia adalah perusahaan yang berdiri dibawah naungan Aden Group. Aden 
Group sendiri merupakan perusahaan yang bergerak di bidang Integrated Facility 
Management. Aden Group didirikan di Ho Chi Minh, Vietnam, pada tahun 1977 
oleh pengusaha asal Prancis yang bernama Joachim Poylo. Saat ini, Aden Group 
telah memiliki beberapa anak perusahaan di berbagai negara, salah satunya Aden 
Indonesia. Penulis melakukan praktik kerja magang di PT Aden Indonesia sebagai 
Marketing Communication. Selama masa praktik kerja magang, penulis memiliki 
beberapa tanggung jawab kepada perusahaan, mulai dari mendorong penggunaan 
A.I. untuk mempercepat pekerjaan di kantor, membuat desain promosi yang 
komunikatif, membangun komunikasi strategis dengan rekan kerja untuk 
memecahkan masalah, hingga merancang copywriting yang tepat untuk 
disampaikan kepada audiens. 

 Kendala utama yang ditemukan selama praktik kerja magang adalah sulitnya 
komunikasi antara Aden Group dengan Aden Indonesia. Namun, kendala tersebut 
dapat terselesaikan dengan menerapkan sistem komunikasi yang terpusat, dimana 
penulis menjadi penghubung antara Aden Group dengan Aden Indonesia. 

 

Kata kunci : Desain, Promosi, Komunikasi, Copywriting, Magang 
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The Role of Marketing Communication Intern in The Business 

Development Division of PT. Andalan Duta Eka Nusantara  

Grady Nathanael Purwanto 

ABSTRACT (English) 

 PT. Andalan Duta Eka Nusantara, also known as Aden Indonesia, is a 
company operating under the umbrella of the Aden Group. The Aden Group itself 
is a company engaged in Integrated Facility Management. The Aden Group was 
founded in Ho Chi Minh, Vietnam, in 1977 by a French entrepreneur named 
Joachim Poylo. Currently, the Aden Group has several subsidiaries in various 
countries, one of which is Aden Indonesia. The author undertook an internship at 
PT Aden Indonesia as a Marketing Communication specialist. During the 
internship period, the author had several responsibilities within the company, 
ranging from promoting the use of A.I. to accelerate office tasks, creating 
communicative promotional designs, building strategic communication with 
colleagues to solve problems, to crafting appropriate copywriting to be delivered 
to the audience. 

 The main challenge encountered during the internship was the difficulty in 
communication between the Aden Group and Aden Indonesia. However, this 
challenge was resolved by implementing a centralized communication system, with 
the author acting as a liaison between the Aden Group and Aden Indonesia. 

 

Keywords : Design, Promotion, Communication, Copywriting, Internship 
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