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PERAN CUSTOMER ENGAGEMENT STRATEGIST DI PT
OMNI DIGITAMA INTERNUSA (RUPARUPA)

Michael Yawabadi

ABSTRAK

Konsumsi rumah tangga dengan sektor retail sebagai penggerak utama,
merupakan komponen utama pendorong pertumbuhan ekonomi di Indonesia
dengan kontribusi sebesar 53,18% di tahun 2023. ruparupa sebagai bentuk e-
commerce dengan sistem omni channel menghadirkan pengalaman
berbelanja retail terintegrasi secara online dan offline untuk berbagai produk
milik Kawan Lama Group. Peluang ini mendasari penulis untuk
melaksanakan praktik kerja magang sebagai Customer Engagement Strategist
guna membantu memperkuat posisi ruparupa di benak pelanggan, khususnya
pada generasi Z dan milenial. Penulis menggunakan konsep direct marketing,
sebagaimana penulis berusaha menjalin hubungan langsung dengan
pelanggan melalui push notifications sebagai channel komunikasi utama
penulis untuk meningkatkan loyalitas pelanggan. Penulis juga menggunakan
konsep Design Graphic Communication melalui pembuatan copywriting
serta mock-up desain. Adapun kendala yang dialami penulis, yaitu terkait
dengan pembuatan copywriting serta kurangnya proses brainstorming dengan
supervisor. Secara keseluruhan, penulis mengalami perkembangan dari segi
skills, yang meliputi kemampuan berpikir kritis dan kreatif, implementasi
direct marketing, pembuatan copywriting, kemampuan berkomunikasi
profesional, kerjasama tim, serta manajemen waktu. Terakhir, penulis dapat
mempraktikkan keahlian di bidang manajemen pemasaran, dengan turut
berkontribusi dalam menjalin hubungan positif dengan pelanggan melalui
pemahaman kebutuhan dan keinginan pelanggan.

Kata kunci: Industri Retail, E-commerce, Direct Marketing, Design Graphic

Communication, Copywriting.
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THE ROLE OF CUSTOMER ENGAGEMENT STRATEGIST AT

PT OMNI DIGITAMA INTERNUSA (RUPARUPA)

Michael Yawabadi

ABSTRACT (English)

With the retail sector as the main driver, household consumption is the main
component driving economic growth in Indonesia, contributing 53.18% in
2023. This form of e-commerce with an omni-channel system provides an
integrated online and offline retail shopping experience for various products
belonging to the Kawan Lama Group. This opportunity is the basis for the
author to conduct an internship as a Customer Engagement Strategist to help
strengthen their position in customers' minds, especially Generation Z and
millennials. The author uses the direct marketing concept as the author tries
to establish direct relationships with customers through push notifications as
the author's main communication channel to increase customer loyalty. The
author also uses the Design Graphic Communication concept through
copywriting and design mock-ups. The obstacles experienced by the author
were related to copywriting and the need for a brainstorming process with
supervisors. Overall, the author has experienced development in terms of
skills, which include the ability to think critically and creatively, implement
direct marketing, copywriting, professional communication skills, teamwork,
and time management. Finally, the author can practice marketing
management skills by contributing to establishing positive relationships with
customers through understanding customer needs and desires.

Keywords: Retail Industry, E-commerce, Direct Marketing, Design Graphic
Communication, Copywriting.
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