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PRAKTIK DIGITAL MARKETING INTERN DI  

PERUSAHAAN RETAIL PT ACE HARDWARE INDONESIA 

Metakalyani Felicia Oey 

ABSTRAK 
 

Keefektifan pemasaran yang dilakukan oleh sebuah industri ditentukan oleh 

perkembangan perilaku konsumen. Sejak awal abad ke-21, penggunaan internet 

dan media sosial telah menjadi bagian dari strategi bisnis. Instagram, TikTok 

yang awalnya hanya menjadi media bagi penggunanya untuk membagikan foto 

dan video pun merambat dan berevolusi menjadi platform yang memungkinkan 

pengguna untuk berbelanja di sosial media.  Fenomena kehadiran fitur berbelanja 

di sosial media Instagram dan TikTok dapat dimanfaatkan para pelaku bisnis 

untuk beradaptasi dan meningkatkan profit melalui sosial media. PT Ace 

Hardware Indonesia sebagai perusahaan retail turut serta menggunakan strategi 

digital marketing. Penulis melakukan praktik kerja magang sebagai Digital 

Marketing Intern untuk memperdalam ilmu praktisi dalam peminatan marketing, 

dan belajar lebih jauh terkait upaya peningkatan penjualan perusahaan serta 

visibilitas digital perusahaan. Meski demikian, penulis sempat memiliki kendala 

dalam orientasi, proses pengerjaan tugas, dan komunikasi dalam korporasi, pada 

akhirnya penulis dapat menemukan solusi atas permasalahan yang dihadapi 

dengan cara berpikir solutif serta bertindak adaptif.  

 

Kata kunci: digital marketing, promotion, social media 
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THE PRACTICE OF DIGITAL MARKETING INTERN 

AT PT ACE HARDWARE INDONESIA RETAIL COMPANY 

Metakalyani Felicia Oey 

 

ABSTRACT (English) 
 

The effectiveness of marketing conducted by an industry is determined by the 

development of consumer behavior. Since the early 21st century, the use of the 

internet and social media has become a part of business strategy. Instagram, 

TikTok, which initially only served as a platform for users to share photos and 

videos, has evolved into a platform that allows users to shop on social media. 

The phenomenon of shopping features on social media platforms like Instagram 

and TikTok can be utilized by businesses to adapt and increase profits through 

social media. PT Ace Hardware Indonesia, as a retail company, also utilizes 

digital marketing strategies. The writer worked as a Digital Marketing Intern to 

deepen their knowledge and skills in marketing and learn more about efforts to 

increase company sales and digital visibility. Despite facing challenges with 

orientation, task execution, and communication in the corporate setting, the 

writer was able to find solutions by thinking strategically and acting adaptively. 

 

Keywords: digital marketing, promotion, social media 

  



 

x 
Praktik Digital Marketing Intern…, Metakalyani Felicia Oey, Universitas Multimedia Nusantara 

 
 

DAFTAR ISI 

Contents 
HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................................... ii 

HALAMAN PERSETUJUAN ............................................................................................... iii 

HALAMAN PENGESAHAN ................................................................................................. iv 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS ...............................................................................................v 

KATA PENGANTAR ............................................................................................................. vi 

ABSTRAK ............................................................................................................................. viii 

ABSTRACT (English) ............................................................................................................. ix 

DAFTAR ISI ............................................................................................................................ x 

DAFTAR GAMBAR .............................................................................................................. xii 

DAFTAR LAMPIRAN ......................................................................................................... xiv 

BAB I  PENDAHULUAN ....................................................................................................... 1 

1.1. Latar Belakang ...................................................................................................... 1 

1.2. Maksud dan Tujuan Kerja Magang .................................................................... 3 

1.2.1. Maksud Kerja Magang......................................................................................... 3 

1.3. Waktu dan Prosedur Pelaksanaan Kerja Magang ............................................. 4 

1.3.1. Waktu Pelaksanaan Kerja Magang .................................................................... 4 

1.3.2. Prosedur Pelaksanaan Kerja Magang ................................................................ 5 

BAB II  GAMBARAN UMUM PERUSAHAAN ................................................................. 7 

2.1. Sejarah Singkat Perusahaan ................................................................................ 7 

2.1.1. Visi Misi ................................................................................................................. 9 

2.2. Struktur Organisasi Perusahaan ....................................................................... 10 

BAB III  PELAKSANAAN KERJA MAGANG ................................................................ 11 

3.1 Kedudukan dan Koordinasi ............................................................................... 11 

3.2. Tugas dan Uraian Kerja Magang ...................................................................... 14 

3.2.1. Tugas Kerja Magang .......................................................................................... 14 

3.2.2. Uraian Kerja Magang......................................................................................... 17 

3.3. Kendala yang Ditemukan ................................................................................... 43 



 

xi 
Praktik Digital Marketing Intern…, Metakalyani Felicia Oey, Universitas Multimedia Nusantara 

 
 

3.4. Solusi atas Kendala yang Ditemukan ................................................................ 45 

BAB IV  SIMPULAN DAN SARAN ................................................................................... 47 

4.1. Simpulan............................................................................................................... 47 

4.2. Saran ..................................................................................................................... 48 

DAFTAR PUSTAKA ............................................................................................................ 50 

LAMPIRAN .......................................................................................................................... 51 

 

  



 

xii 
Praktik Digital Marketing Intern…, Metakalyani Felicia Oey, Universitas Multimedia Nusantara 

 
 

DAFTAR GAMBAR 
Gambar 1 Hasil Survei Online Sekitar 60% Konsumen Menemukan Suatu Produk atau 

Merek Melalui Media Sosial .................................................................................................. 2 

Gambar 2 Logo PT Ace Hardware Indonesia ...................................................................... 7 

Gambar 3 Persebaran Cabang Toko PT Ace Hardware Indonesia .................................... 8 

Gambar 4 Struktur Organisasi PT Ace Hardware Indonesia .......................................... 10 

Gambar 5 Koordinasi Penugasan Divisi Digital Marketing PT Ace Hardware Indonesia

 ................................................................................................................................................ 12 

Gambar 6 Alur Proses Approval Divisi Digital Marketing PT Ace Hardware Indonesia

 ................................................................................................................................................ 13 

Gambar 7 Storyboard Halaman Pertama Pada Lembar Penugasan............................... 18 

Gambar 8 Dokumentasi Proses Pemberian Tugas ............................................................. 19 

Gambar 9 Storyboard Halaman Kedua Pada Lembar Penugasan .................................. 20 

Gambar 10 Storyboard Halaman Ketiga Pada Lembar Penugasan ................................ 21 

Gambar 11 Kris Gure Wadah Penyimpanan Dengan Saringan ....................................... 22 

Gambar 12 Kris Gure Memiliki Fitur Saringan ................................................................ 23 

Gambar 13 Kris Gure Terlihat Mempermudah Proses ..................................................... 23 

Gambar 14 Unggahan Konten Kris Gure @aceindonesia ................................................ 24 

Gambar 15 Unggahan Kris Gure pada @aceindonesia .................................................... 25 

Gambar 16 Editorial Plan TikTok @ACEIndonesia ......................................................... 26 

Gambar 17 Halaman Pertama Storyboard Non-Produk Sentris Pada Lembar 

Penugasan .............................................................................................................................. 27 

Gambar 18 Halaman Kedua Storyboard Non-Produk Sentris Pada Lembar Penugasan

 ................................................................................................................................................ 28 

Gambar 19 Dokumentasi Penulis Telah Berhasil Mengurus Tanda Terima Online (TTO)

 ................................................................................................................................................ 29 

Gambar 20 Dokumentasi Keadaan Sebelum Shooting di Informa Custom Furniture .. 30 

Gambar 21 Penulis Memindahkan Properti Sambil Melakukan Brief Dengan Rekan 

Sebagai Talent ....................................................................................................................... 31 

Gambar 22 Dokumentasi Situasi Pasca Shooting .............................................................. 32 

Gambar 23 Screenshot Proses Editing Konten di Ponsel Penulis .................................... 33 

Gambar 24 Penulis Bersama Rekan Penulis Melakukan Live Shopping ........................ 35 

Gambar 25 Dokumentasi Hadiah Sebagai Apresiasi Untuk Penulis Dan Rekan ........... 36 

Gambar 26 Tangkapan Layar Artikel Karya Penulis ....................................................... 37 

Gambar 27 Tangkapan Layar Artikel Karya Penulis ....................................................... 38 

Gambar 28 Tangkapan Layar Artikel Karya Penulis ....................................................... 39 

Gambar 29 Tangkapan Layar Artikel Karya Penulis ....................................................... 40 

Gambar 30 Tangkapan Layar Artikel Karya Penulis ....................................................... 41 

Gambar 31 Tangkapan Layar Pekerjaan Penulis Menganalisis @aceindonesia Social 

Media Responds .................................................................................................................... 42 



 

xiii 
Praktik Digital Marketing Intern…, Metakalyani Felicia Oey, Universitas Multimedia Nusantara 

 
 

Gambar 32 Hampers KOL Suka Berolahraga ................................................................... 43 

  



 

xiv 
Praktik Digital Marketing Intern…, Metakalyani Felicia Oey, Universitas Multimedia Nusantara 

 
 

DAFTAR LAMPIRAN 
Lampiran 1 Surat Pengantar MBKM - MBKM 1 ............................................................. 51 

Lampiran 2 Kartu MBKM - MBKM 02 ............................................................................. 52 

Lampiran 3 Daily Task MBKM - MBKM 03 ..................................................................... 53 

Lampiran 4 Lembar Verifikasi Laporan MBKM - MBKM 04 ........................................ 67 

Lampiran 5 Surat Penerimaan MBKM (LoA) .................................................................. 68 

Lampiran 6 Pengecekan Hasil Turnitin .............................................................................. 68 

Lampiran 7 Beberapa Hasil Karya Tugas yang Dilakukan Selama MBKM .................. 69 

  


	8ce983a0629524698205fbc9ecbc785df0b241cc8b2381426dc06eec93fcb66b.pdf
	96c820f7cb8d08be61c3648284d8c40501ba2d68bbf9859e916d18855075651f.pdf
	96c820f7cb8d08be61c3648284d8c40501ba2d68bbf9859e916d18855075651f.pdf
	96c820f7cb8d08be61c3648284d8c40501ba2d68bbf9859e916d18855075651f.pdf
	96c820f7cb8d08be61c3648284d8c40501ba2d68bbf9859e916d18855075651f.pdf

	8ce983a0629524698205fbc9ecbc785df0b241cc8b2381426dc06eec93fcb66b.pdf
	8ce983a0629524698205fbc9ecbc785df0b241cc8b2381426dc06eec93fcb66b.pdf
	96c820f7cb8d08be61c3648284d8c40501ba2d68bbf9859e916d18855075651f.pdf


