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PRAKTIK KERJA MAGANG SEBAGAI SOCIAL MEDIA DAN

DIGITAL MARKETING DI PERUSAHAAN OCISTOK

Matius Enos Arkanathanias

ABSTRAK

Dengan berkembangnya era digital, kini perusahaan membutuhkan
pemasaran digital untuk berkembang dan bersaing dengan kompetitor
mereka. Pemasaran digital membantu perusahaan mencari pelanggan baru
dan meningkatkan pengetahuan konsumen terhadap perusahaan. Media
sosial dan iklan digital kini semakin diminati oleh perusahaan guna
beradaptasi dengan kemajuan era digital. Ocistok sebagai perusahaan yang
bergerak sebagai jasa impor mengimplementasikan berbagai metode
pemasaran untuk meningkatkan pengetahuan akan Ocistok dan mencari
konsumen sebanyak-banyaknya. Tim Marketing Ocistok terdiri dari
berbagai divisi yang saling memenuhi seperti Public Relation and Talent,
Social Media, Search Engine Optimization, Digital Marketing, Graphic
Design dan Video Editor. Dengan divisi tersebut Ocistok dapat
memanfaatkan pemasaran digital untuk mencapai tujuan perusahaan.
Penulis terlibat dalam beberapa divisi untuk membantu operasi perusahaan
khususnya dalam divisi social media, search engine optimization dan digital
marketing.

Kata kunci: Pemasaran, social media, search engine optimization, digital
marketing.
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INTERNSHIP PRACTICES AS SOCIAL MEDIA AND

DIGITAL MARKETING AT OCISTOK COMPANY

Matius Enos Arkanathanias

ABSTRACT

With the development of the digital era, companies now need digital
marketing to develop and compete with their competitors. Digital marketing
helps companies find new customers and increase consumer knowledge of
their company. Social media and digital advertising are now increasingly in
demand by companies in order to adapt to the advances of the digital era.
Ocistok as a company that operates as an import service implements
various marketing methods to increase knowledge about Ocistok and find as
many consumers as possible. The Ocistok Marketing Team consists of
various divisions that fulfill each other, such as Public Relations and Talent,
Social Media, Search Engine Optimization, Digital Marketing, Graphic
Design and Video Editor. With these divisions, Ocistok can utilize digital
marketing to achieve company goals. The author is involved in several
divisions to assist company operations, especially in the social media,
search engine optimization and digital marketing divisions.

Keywords: Marketing, Social Media, Search Engine Optimization, Digital
Marketing.
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