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AKTIVITAS PEMASARAN  

HOPTECH OFFICIAL STORE DI SHOPEE 

 

Cindy Elektra Hardi 

ABSTRAK 

 

Hoptech Official Store merupakan salah satu toko yang memasarkan produknya di 

Shopee, e-commerce yang cukup berkembang di Indonesia. Untuk mengoperasikan 

toko, diperlukan staff sales and marketing. Sales and marketing memiliki peran 

untuk menjalankan kegiatan yang terkait dengan kegiatan operasional toko, 

termasuk kegiatan pemasaran.Oleh karena itu, penulis memilih untuk  magang di 

posisi sales and marketing staff di PT Paus Biru Internasional. Dengan memilih 

peran tersebut, penulis dapat menuangkan dan menerapkan ilmu marketing yang 

telah dipelajari selama kuliah. Selama melakukan praktek magang, penulis 

mempelajari berbagai hal baru seperti optimisasi iklan Shopee, menggunakan 

BigSeller untuk mendukung operasional e-commerce, meningkatkan penjualan 

melalui campaign, menggunakan formula VLOOKUP pada excel, dan banyak hal 

lainnya. Penulis menjumpai beberapa kendala dalam melakukan kerja magang 

namun penulis berhasil menemukan solusi atas kendala tersebut. Penulis merasa 

bahwa sebagian besar kendala dapat terselesaikan setelah penulis sudah mampu 

beradaptasi dengan work flow dan tugas yang diberikan. Pada praktik kerja magang, 

penulis menemukan beberapa perbedaan dalam hal yang penulis pelajari selama 

berkuliah dan hal yang penulis jumpai di lapangan kerja.  

Kata kunci: e-commerce, Shopee, BigSeller, pemasaran, promosi, magang 
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HOPTECH OFFICIAL STORE  

MARKETING ACTIVITIES ON SHOPEE 

 

Cindy Elektra Hardi 

ABSTRACT (English) 

 

Hoptech Official Store is one of the shops that markets its products on Shopee, an 

e-commerce that is quite developed in Indonesia. To operate a shop, sales and 

marketing staffs are needed. Sales and marketing have a role in carrying out 

activities related to store operational activities, including marketing activities. 

Therefore, the author chose to do an internship in the position of sales and 

marketing staff at PT Paus Biru Internasional. By choosing this role, the author can 

express and apply the marketing knowledge she has learned during college. During 

the internship, the author learned various new things such as optimizing Shopee 

ads, using BigSeller to support e-commerce operations, increasing sales through 

campaigns, using the VLOOKUP formula in Excel, and many other things. The 

author encountered several obstacles in carrying out internship work, but the 

author succeeded in finding solutions to these obstacles. The author feels that most 

of the obstacles can be resolved after the author is able to adapt to the work flow 

and tasks given. In the internship work practice, the author found several 

differences in what the author learned during college and what the author 

encountered in the work field. 

Keywords: e-commerce, Shopee, BigSeller, marketing, promotion, internship 
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