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PERAN DAN AKTIVITAS DIVISI MARKETING

COMMUNICATION DI PT. DYANDRA PROMOSINDO

(Gabriella Tanzil)

ABSTRAK

Pada laporan praktik kerja magang dengan skema Magang dan Studi
Independen Bersertifikat (MSIB) yang dilaksanakan di PT. Dyandra
Promosindo. Laporan ini akan mencakup beberapa poin diantaranya adalah
informasi dan sejarah perusahaan, tujuan kerja, penjelasan posisi, hasil
kerja, dan penutup. PT. Dyandra Promosindo adalah salah satu perusahaan
penyelenggara acara (Event Organizer) yang terkemuka di Indonesia,
terdapat beberapa acara yang digelar oleh PT. Dyandra Promosindo,
diantaranya adalah Indonesia International Motor Show (IIMS), Indonesia
Petroleum Association (IPA), Indonesia Furniture Exhibition (IFEX) dan
lainnya. Pada praktik kerja magang kali ini, penulis ditempatkan pada posisi
Marketing Communication pada divisi Activation. Selama jalannya praktik
kerja magang di PT. Dyandra Promosindo, terdapat beberapa gelaran acara
yang dikerjakan oleh penulis, diantaranya adalah IFEX, Sistem Insentif
Penilaian Kinerja dari Bank BRI (BRI SIPK 2023), dan peluncuran kartu
kredit Bank BRI yang bekerjasama dengan Samsung Indonesia. Pada
gelaran acara tersebut, penulis bertanggung jawab untuk mendesain elemen
dan brief desain 2 dimensi dan 3 dimensi untuk properti, dan Key Visual.

Kata kunci: event organizer, marketing communication, promosi
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ROLE AND ACTIVITIES OF THE MARKETING
COMMUNICATION DIVISION AT PT. DYANDRA

PROMOSINDO

(Gabriella Tanzil)

ABSTRACT (English)

In the internship practice report with the Certified Internship and
Independent Study (MSIB) scheme conducted at PT. Dyandra Promosindo,
this report will cover several points including company information and
history, work objectives, position explanation, work results, and conclusion.
PT. Dyandra Promosindo is one of the leading event organizers in
Indonesia, hosting several events such as the Indonesia International Motor
Show (IIMS), the Indonesia Petroleum Association (IPA), the Indonesia
Furniture Exhibition (IFEX), and others. In this internship practice, the
writer was placed in the Marketing Communication position in the
Activation division. During the internship at PT. Dyandra Promosindo,
several events were handled by the writer, including IFEX, the Performance
Incentive System from Bank BRI (BRI SIPK 2023), and the launch of Bank
BRI's credit card in collaboration with Samsung Indonesia. In these events,
the writer was responsible for designing 2D and 3D elements and design
briefs for properties and Key Visuals.

Keywords: event organizer, marketing communication, promotion
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