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PERAN CHIEF EXECUTIVE OFFICER DALAM

PENGEMBANGAN BISNIS FASHION WHY 2K
Clifford William

ABSTRAK

Seiring berjalannya zaman, banyak bisnis yang semakin berkembang pesat
dan juga banyak entrepreneur muda yang mulai membuat bisnis baru dan
mencoba untuk meraih tujuannya sebagai entrepreneur. Salah satu bisnis
yang sedang berkembang di tahun 2024 yaitu bisnis fashion. Karena semakin
banyak orang yang melek terhadap fashion atau gaya hidup berpakaian,
terutama pada Gen Z, pembuatan bisnis baju Why2K merupakan peluang
yang baik untuk menyeiakan pilihan baju bertemakan Y2K kepadamasyarakat
Indonesia. Dengan harga dan kualitas terbaik, brand Why2K menawarkan
pilihan produk berkualitas berupa baju oversize yang dapat diterima oleh
semua orang. Dalam laporan ini, akan dibahas mengenai berbagai prosedur
dan proses pengembangan bisnis Why2K secara rinci dan juga berbagai faktor

yang dapat mempengaruhi perjalanan bisnis sampai sekarang.

Kata kunci: Fashion, Bisnis, entrepreneurship
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THE ROLE OF THE CHIEF EXECUTIVE OFFICER IN
DEVELOPING THE WHY2K FASHION BUSINESS

Clifford William

ABSTRACT (English)

As time goes by, many businesses are growing rapidly and many young
entrepreneurs are starting to create new businesses and trying to achieve
their goals as entrepreneurs. One of the businesses that is developing in 2024
is the fashion business. Because more and more people are becoming aware
of fashion or clothing lifestyles, especially Gen Z, creating the Why2Kclothing
business is a good opportunity to provide Y2K-themed clothing options to the
Indonesian people. With the best prices and quality, the Why2Kbrand offers a
choice of quality products in the form of oversized clothes thatcan be accepted
by everyone. In this report, various Why2K business development procedures
and processes will be discussed in detail as well as various factors that have

influenced the business journey to date

Keywords: Fashion, Business, Entrepreneurship
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