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PERAN MARKETING & COMMUNICATION DALAM 

MENINGKATKAN PENJUALAN DI HOTEL ARYADUTA 

(Yonathan Susanto) 

ABSTRAK 

 

Laporan ini menyajikan ringkasan dari pengalaman praktik kerja magang 

penulis di Hotel Aryaduta, sebuah perusahaan ternama di industri perhotelan. 

Penulis memilih perusahaan ini karena ingin mendapatkan pemahaman yang 

mendalam tentang peran sales and marketing dalam industri perhotelan serta 

pengelolaan media sosial dalam meningkatkan penjualan. Selama praktik 

kerja magang selama 640 jam kerja, penulis ditempatkan di divisi Sales and 

Marketing, dengan fokus utama pada manajemen media sosial. 

 

Selama pelaksanaan praktik kerja magang, penulis menghadapi berbagai 

kendala, seperti kurangnya partisipasi dalam acara yang direncanakan serta 

tantangan dalam menyusun strategi pemasaran yang efektif. Namun, dengan 

kerjasama tim dan bimbingan dari mentor, penulis berhasil menemukan solusi 

yang tepat untuk mengatasi kendala-kendala tersebut. 

 

Hasil laporan ini akan memberikan gambaran tentang peran praktik kerja 

magang dalam meningkatkan penjualan melalui strategi pemasaran yang 

efektif, serta pentingnya pengelolaan media sosial dalam mencapai tujuan 

pemasaran perusahaan. Diharapkan, laporan ini dapat memberikan wawasan 

yang berguna bagi mahasiswa Universitas Multimedia Nusantara dan 

masyarakat umum yang tertarik dalam bidang sales and marketing serta 

manajemen media sosial. 

 

Kata kunci: Sales and marketing, media sosial, communication. 
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The Role of Marketing and Communication in Increasing Sales at 

Hotel Aryaduta 

(Yonathan Susanto) 

 

 

ABSTRACT (English) 

 

This report presents a summary of the author's peranship experience at Hotel 

Aryaduta, a renowned company in the hospitality industry. The author chose this 

company to gain a deeper understanding of the role of sales and marketing in the 

hospitality industry, as well as social media management in increasing sales. 

During the 640-hour internship, the author was placed in the Sales and Marketing 

division, with a primary focus on social media management. 

Throughout the internship, the author faced various challenges, such as lack of 

participation in planned events and challenges in devising effective marketing 

strategies. However, with teamwork and guidance from mentors, the author 

managed to find appropriate solutions to overcome these challenges. 

The results of this report will provide an overview of the role of internship in 

increasing sales through effective marketing strategies, as well as the importance 

of social media management in achieving the company's marketing goals. It is 

hoped that this report will provide valuable insights for students at Universitas 

Multimedia Nusantara and the general public interested in the fields of sales and 

marketing, as well as social media management. 

Keywords: Sales and marketing, social media, communication. 
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