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PERAN CONTENT CREATOR PADA

PT MIRANDA MODA INDONESIA

(Nadzwa Alfiya Fauza)

ABSTRAK

Di era digital saat ini, tren dunia bisnis terus bergeser ke arah digitalisasi, mengubah
cara berkomunikasi dalam pemasaran dari konvensional menjadi digital marketing.
Pemasaran melalui media sosial sangat efektif bagi pelaku bisnis untuk memasarkan
produk atau layanan dengan biaya yang terjangkau. Salah satu strategi digital
marketing yang populer adalah content marketing, dengan Instagram sebagai platform
utama. Content marketing berperan dalam membangun customer engagement, yang
merupakan proses untuk mengembangkan, memelihara, dan melindungi hubungan
dengan konsumen melalui interaksi seperti like, komentar, save, dan share. Semakin
tinggi tingkat engagement, semakin besar keterlibatan pelanggan dan kemungkinan
produk diingat. Content creator memiliki peran penting dalam menyampaikan pesan
melalui konten digital yang menarik seperti gambar, video, atau tulisan. Dalam
praktik kerja magang ini, penulis mendapat berbagai pengalaman yang berharga
terkait pengetahuan dalam bidang pemasaran, serta pandangan mendalam tentang
dunia profesional, khususnya dalam ranah industri fashion. Penulis juga berusaha
untuk mengatasi kendala yang ditemukan dengan solusi yang efektif.

Kata Kunci : Digital Marketing, Content Marketing, Customer Engagement
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THE ROLE OF CONTENT CREATOR AT

PT MIRANDA MODA INDONESIA

(Nadzwa Alfiya Fauza)

ABSTRACT (English)

In the current digital era, business world trends continue to shift towards
digitalization, changing the way of communicating in marketing from conventional to
digital marketing. Marketing via social media is very effective for business people to
market products or services at affordable costs. One of the popular digital marketing
strategies is content marketing, with Instagram as the main platform. Content
marketing plays a role in building customer engagement, which is the process of
developing, maintaining, and protecting relationships with consumers through
interactions such as likes, comments, saves, and shares. The higher the level of
engagement, the greater the customer involvement and the likelihood that the product
will be remembered. Content creators have an important role in conveying messages
through interesting digital content such as images, videos or writing. In this
internship, the author gained various valuable experiences related to knowledge in
the field of marketing, as well as an in-depth view of the professional world,
especially in the realm of the fashion industry. The author also tries to overcome the
obstacles found with effective solutions.

Keywords: Digital Marketing, Content Marketing, Customer Engagement
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