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PERAN CONTENT MARKETING DALAMMENINGKATKAN

BRAND AWARENESS DI HANGRY INDONESIA

Stefani Tanuwijaya

ABSTRAK

Laporan ini mengeksplorasi peran content marketing dalam meningkatkan
brand awareness di Hangry Indonesia, perusahaan makanan dan minuman
yang beroperasi secara virtual di Indonesia. Hangry Indonesia dipilih karena
keberhasilannya dalam memanfaatkan teknologi digital untuk menghadirkan
berbagai merek makanan dan minuman melalui platform online. Selama
magang, beberapa kendala muncul, termasuk tantangan dalam menciptakan
konten yang relevan dan menarik bagi audiens target. Solusi untuk kendala
ini melibatkan peningkatan kolaborasi tim, penyesuaian strategi konten
berdasarkan analisis data performa, dan penerapan tren terkini di media
sosial seperti TikTok dan Instagram. Hasilnya, terlihat peningkatan
signifikan dalam kesadaran merek dan interaksi positif di platform digital.
Laporan ini memberikan wawasan tentang pentingnya content marketing
dalam konteks industri makanan dan minuman, serta strategi praktis untuk
meningkatkan brand awareness di era digital.

Kata kunci: content marketing, brand awareness, Hangry Indonesia
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THE ROLE OF CONTENT MARKETING IN ENHANCING

BRAND AWARENESS AT HANGRY INDONESIA

Stefani Tanuwijaya

ABSTRACT (English)

This report explores the role of content marketing in enhancing brand
awareness at Hangry Indonesia, a virtual food and beverage company
operating in Indonesia. Hangry Indonesia was chosen for its success in
leveraging digital technology to offer various food and beverage brands
through online platforms. During the internship, several challenges arose,
including the difficulty in creating relevant and engaging content for the
target audience. Solutions to these challenges involved improving team
collaboration, adjusting content strategies based on performance data
analysis, and implementing current trends on social media platforms such
as TikTok and Instagram. As a result, there was a significant increase in
brand awareness and positive interactions on digital platforms. This report
provides insights into the importance of content marketing in the food and
beverage industry context and practical strategies for enhancing brand
awareness in the digital era.

Keywords: content marketing, brand awareness, Hangry Indonesia
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