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PERAN MARKETING COMMUNICATION DALAM MENINGKATKAN
PENJUALAN DI PT TRAKINDO UTAMA

Brigitta Rachel Dhea Aprillia

ABSTRAK

Metode pemasaran dilakukan oleh berbagai perusahaan guna meningkatkan profit
dan penjualan produk mereka. Perusahaan saling bersaing untuk memperkenalkan
produk mereka kepada pelanggan, dengan menujukkan keunggulan mereka. Saya
memilih PT Trakindo Utama karena banyaknya kontribusi yang telah dilakukan
merupakan satu-satunya dealer CAT di Indonesia. Mahasiswa ditempatkan di divisi
Marketing Communication sesuai dengan program studi mereka. Mereka mendapat
bimbingan dari Head of Marketing Communication dan Manager of Marketing
Communication. Tugas-tugas meliputi Eventdan Digital marketing, dengan harapan
mahasiswa menunjukkan tanggung jawab, disiplin, dan kerja sama. Meski
menghadapi kendala seperti kurangnya konsistensi dalam job description,
mahasiswa diberi kebebasan untuk berkonsultasi. Pentingnya kerja magang terletak
pada pengalaman praktis yang melengkapi pengetahuan teoritis kuliah. Solusi untuk
kendala termasuk inisiatif mahasiswa membantu sesama magang dan mencari tugas
alternatif saat mentor absen, diharapkan meningkatkan produktivitas dan
pengalaman mereka.

Kata kunci: PT Trakindo Utama, Marketing Communication, Digital marketing

viii



The Role of Marketing Communication In

Increasing Sales at PT Trakindo Utama

Brigitta Rachel Dhea Aprillia

ABSTRACT (English)

Marketing methods are carried out by various companies to increase profits
and sales of their products. Companies compete with each other to introduce
their products to customers, by showing their superiority. | chose PT
Trakindo Utama because of its many contributions and it is the only CAT
dealer in Indonesia. Students are placed in the Marketing Communication
division according to their study program. They receive guidance from the
Head of Marketing Communication and Manager of Marketing
Communication. Tasks include Events and Digital marketing, with the
expectation that students show responsibility, discipline, and cooperation.
Despite facing obstacles such as lack of consistency in job descriptions,
students are given the freedom to consult. The importance of internships lies
in the practical experience that complements the theoretical knowledge of
lectures. Solutions to obstacles include students' initiatives to help fellow
interns and finding alternative assignments when mentors are absent,
hopefully increasing their productivity and experience.

Keywords: PT Trakindo Utama. Marketing Communication. Digital
marketing
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