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PERAN SALES OFFICER DALAM PAMERAN OTOMOTIF

DI PT DYANDRA PROMOSINDO

(Naira Vega Khalisa)

ABSTRAK

PT Dyandra Promosindo merupakan perusahaan yang bergerak pada bidang
usaha bisnis, diantaranya adalah bisnis event/exhibition organizer, bisnis
venue and hall, bisnis supporting event, dan bisnis hotel. PT Dyandra
Promosindo terus bergerak maju dalam mengikuti perkembangan industri
salah satunya merupakan industri otomotif. PT Dyandra Promosindo
memanfaatkan peluang bisnis dalam perkembangan otomotif dengan
membuat pameran-pameran otomotif. Pada proses kerja magang yang
dilakukan oleh penulis menghadapi dua pameran otomotif yaitu Indonesia
International Motor Show (IIMS) dan PERIKLINDO Electric Vehicle.
Selama melakukan pekerjaannya, penulis berhadapan dengan dua kategori
pameran yaitu aftermarket (suku cadang) dan Electric Motorcycle. Dalam
bekerja penulis berperan sebagai sales officer yang memiliki tanggung
jawab dalam menjual jasa layanan serta melayani exhibitor selama
pameran. Pada kedua pameran tersebut penulis menghadapi situasi dan
kendala yang berbeda-beda. Maka penulis akan berusaha untuk belajar dan
terus mencari berkembang agar selanjutnya dapat menghadapi pekerjaan
dengan lebih baik lagi. Penulis bersyukur mendapat kesempatan untuk
melakukan praktik kerja magang.

Kata kunci: Dyandra Promosindo, Sales Officer, Pameran, Otomotif.

VIII
Peran Sales Officer Dalam Pameran Otomotif, Naira Vega Khalisa,

Universitas Multimedia Nusantara



PERAN SALES OFFICER DALAM PAMERAN OTOMOTIF

DI PT DYANDRA PROMOSINDO

(Naira Vega Khalisa)

ABSTRACT (English)

PT Dyandra Promosindo is a company engaged in business ventures,
including the event/exhibition organizer business, venue and hall business,
supporting event business, and hotel business. PT Dyandra Promosindo
continues to move forward in following the development of the industry, one
of which is the automotive industry. PT Dyandra Promosindo utilizes
business opportunities in automotive development by creating automotive
exhibitions. In the internship process, the author faced two automotive
exhibitions, namely the Indonesia International Motor Show (IIMS) and
PERIKLINDO Electric Vehicle. During his work, the author dealt with two
exhibition categories, namely aftermarket (spare parts) and Electric
Motorcycle. In his work, the author acts as a sales officer who has the
responsibility of selling services and serving exhibitors during the
exhibition. In both exhibitions, the author faced different situations and
obstacles. So the author will try to learn and continue to seek development
so that in the future he can face the job better. The author is grateful to have
the opportunity to do an internship at Pt Dyandra Promosindo.

Keywords: Dyandra Promosindo, Sales Officer, Exhibition, Automotive.
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