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PERANCUSTOMER SERVICE PADA PT. AEON INDONESIA

Anthony Sugianto

ABSTRAK

Laporan ini berisi tentang peran Customer service pada PT. Aeon
Indonesia. PT. Aeon Indonesia merupakan perusahaan ritel di Indonesia
yang menjual berbagai kebutuhan mulai dari makanan dan minuman,
pakaian, dan alat dapur dan olahraga.. Alasan pemilihan perusahaan ini
sebagai tempat magang adalah karena PT. Aeon Indonesia terkenal dan
sudah besar sehingga dikenal banyak orang. Selain itu banyak hal yang
bisa dipelajari dari perusahaan ini. Kendala yang dihadapi saat bekerja
adalah bagaimana menangani customer complain, barang hilang serta
keterbatasan promosi untuk aplikasi Aeon member. Solusinya
berkomunikasi dengan baik dengan pembimbing lapangan, mencatat setiap
penemuan barang hilang, dan memberikan promo yang menarik untuk
pengguna member Aeon. Promo yang menarik seperti mengadakan lucky
dip bagi customer baru yang menggunakan member. Promosi dilakukan
dengan menemui customer secara langsung dan melalui poster dan media
sosial. Laporan ini memberikan pengetahuan serta pengalaman dalam
bidang Customer service dan cara memberikan pelayanan yang baik dan
berkesan bagi pelanggan dan memberikan solusi bagi pelanggan dalam
industri ritel.

Kata kunci: Customer service, pelayanan, promo, industri ritel.
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THE ROLE OF CUSTOMER SERVICE AT PT. AEON

INDONESIA

Anthony Sugianto

ABSTRACT (English)

This report contains the role of Customer service at PT. Aeon Indonesia. PT.
Aeon Indonesia is a retail company in Indonesia that sells various
necessities ranging from food and drinks, clothing, and kitchen and sports
equipment. The reason for choosing this company as a place for internships
is because PT. Aeon Indonesia is famous and is already big so it is known to
many people. Apart from that, there are many things that can be learned
from this company. The obstacles faced when working are how to handle
customer complaints, lost goods and limited promotions for the Aeon
member application. The solution is to communicate well with field
supervisor s, record every discovery of lost items, and provide attractive
promotions to Aeon member users. Attractive promotions such as holding a
lucky dip for new customers who use members. Promotion is carried out by
meeting customers directly and through posters and social media. This
report provides knowledge and experience in the field of Customer service
and how to provide good and effective service to customers and provide
solutions for customers in the retail industry.

Keywords: Customer service, Service, Promotion, Retail Industry.
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