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PERAN SALES & MARKETING ROOMS DALAM
PENJUALAN KAMAR DI FOUR SEASONS HOTEL JAKARTA

(PT. GREENLAND RAJAWALI UTAMA)

(Steven Jonathan)

ABSTRAK

Four Seasons Hotel Jakarta adalah sebuah hotel mewah yang terletak di
Jakarta, ibu kota Indonesia. Four Seasons Hotel Jakarta dibuka pada bulan
Juni 2016. Hotel ini merupakan bagian dari jaringan hotel mewah global Four
Seasons Hotels and Resorts. Terletak di kawasan segitiga emas Jakarta, hotel
ini menawarkan layanan bintang lima, fasilitas mewah, dan pengalaman
menginap yang istimewa bagi tamunya. Penulis memilih melakukan magang
di Four Seasons Hotel Jakarta karena merupakan salah satu hotel terbaik dan
mempunyai banyak penghargaan, sehingga pengalaman dan ilmu yang
didapat dapat lebih banyak. Selama periode magang, penulis menjelaskan
mengenai peran serta tanggung jawab sebagai sales & marketing - rooms.
Penulis mendapatkan pengalaman dan pelajaran lebih dalam mengenai
kegiatan sales & marketing. Penulis membuat kontrak, menginput data pada
sistem, mendesain e-flyer, mempelajari dan melakukan telemarketing,
mengikuti sales meeting, dan mengikuti sales call. Kendala yang ditemukan
adalah kurangnya pengalaman ketika bertemu klien baru sehingga masih
kaku. Solusinya adalah dengan memperbanyak interaksi dengan orang baru
sehingga akan mulai terbiasa. Diharapkan pengalaman yang sudah
didapatkan dapat menjadi bekal untuk mempersiapkan diri kedepannya.

Kata kunci: sales and marketing, industri perhotelan, strategi pemasaran
hotel
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THE ROLE OF SALES & MARKETING ROOMS IN ROOM

SALES AT FOUR SEASONS HOTEL JAKARTA (PT.

GREENLAND RAJAWALI UTAMA)

(Steven Jonathan)

ABSTRACT (English)

Four Seasons Hotel Jakarta is a luxury hotel located in Jakarta, the capital
city of Indonesia. Four Seasons Hotel Jakarta was opened in June 2016. This
hotel is part of the global luxury hotel chain, Four Seasons Hotels and
Resorts. Located in the golden triangle area of Jakarta, the hotel offers five-
star service, luxurious facilities, and an exceptional lodging experience for
its guests. The author chose to intern at Four Seasons Hotel Jakarta because
it is one of the best hotels and has received numerous awards, allowing for a
greater accumulation of experience and knowledge. During the internship
period, the author explained the role and responsibilities as a sales &
marketing - rooms intern. The author gained deeper experience and
knowledge in sales and marketing activities. The author created contracts,
input data into the system, designed e-flyers, studied and engaged in
telemarketing, attended sales meetings, and participated in sales calls. The
challenge encountered was the lack of experience when meeting new clients,
resulting in stiffness. The solution was to increase interaction with new people
to become more accustomed. It is hoped that the experience gained will serve
as preparation for the future.

Keywords: sales and marketing, hospitality industry,hotel marketing
Strategy
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